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MY INTENTION (80-2) SAVED BY GRACE (93-1) NEXT CONTESTANT (127-2)
Cruel x ReRoute x Step One

]
Next Intention x Dirty x Step One Next x Cruel x Motlivation b
Same mother as UNASHAMED Grandmother is Building Speed'’s Sister! Mother is mate to RESERVE
- GRAND GILT DALLAS ‘19!

PODNA (1 7-1g BACK ON TRACK (95—5? NO TURNING BACK (107-3)
Cruel x Never Before Ghost x No Doubt x Gas Peda Next x Cruel x Dirty I .
Mate to $120 O_ PTboar prospect!  Mother is mate fo Ch York at Dallas ‘19! Our $25,000 buyback from PT!, ", "

- b

|,}. - l

“ o et

WAYMAKER (146-1) NEXT IN LINE (85-3) STAY THE COURSE (124-3)
Next Intention x Cruel x Motivation Next x Dirty Never Before x Next's Mom
grandr:nofher is mate to ;\:'D & WQ Mom is mate to Best f Secret! ur $50,000 buyback from PT!

A § i

.

OVERCOMER (80-1) RESCUE STORY (107.2) FRONT SEAT (137-83)

. Next x Dirty x Step One Next x Cruel x Dirty Cruel x By Design x Step One
’Liﬁermafe to My Intention! Littermate to No Turning Back! Same mother as No Discussion!
| = — ==

-

2021 Pre-Paid Coniract Bonus Program

- Come view the boars in Montgomery, book a 20 dose
or more prepaid contract and get two doses FREE!

. - Confracts available at 10, 20, 30, 40 doses and more!
-
‘ - ALL NEW BOARS priced at $300!




2021 MIIBKET GOIIT SHOW

=
m
oo
=
c
=
=
N

: E
..I'FREI NDb TAND

V) MARKET BOAT
MASON HUTTO.

1)) WARKET GOAT
TURNER MATKIN
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THEIR FUTURE IS WORTH THE FINISH




WE ARE AGGRESIVLEY EXPANDING DUR LINE OF HOG, LAMB & GOAT PRODUCTS
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SULLIVAN'S

HIGHRISE - BLACK DOOR 4504

SHEEP, GOAT AND HOG EXHIBITOR FAVORITE

+ 3 Row Slide Out Shelving « Whip Holders/Halter Hooks
« Lockable Compartment on Door  « Durable Black Hammertone Finish
+52"Hx20"Wx 20"D

SULLIVAN'S

THERMAL BLANKET

FOR SHOW LAMBS

« Honeycomb pockets offer thermal technology.
« Solid capped rear to keep heat from escaping.
« Fully adjustable shoulder and belly straps.

SULLIVAN'S

WETHER SHIELD

INSULATED GOAT BLANKET

« Water Repellant Nylon Material

« Thermal Layer of Fleece
SULLIVAN'S

e TOUGH TECH

SHEEP & GOAT BLANKET
- Waterproof, Breathable, Durable
- Features Ripstop Fabric

SULLIVAN'S L L

——— SUGAR COAT

SHOW DAY WHITENING SPRAY
FOR SHEEP, GOATS & HOGS

Il\ i
« All-natural whitening spray

'
- Contains optical enhancers . ,
+ Designed with a proprietary The Advantage

?ﬁ%

o

blend as a dispersion coupler.
Dunlap, IA | Hillsboro, TX | Lodi, CA | Hillsboro, OH
800-475-5902 « www.sullivansupply.com [, '
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SAME NAME. SAME VALUES.
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Judging Contest

STUD SHOWPIGS

NEW SALE FORMAT STARTING THIS SPRING!

Bid Board Sale April 30, 2021
Bids MUST be placed by 7pm

Farm will open for all other pigs immediately
following

www.THESTUDBOARS.com
KELTON - 936.232.2124

Purple Circle Magazine, Inc. (ISSN 0274 - 8339) (USPS 004-386)

is published monthly except May/ June and December/ January for $35/ year U.S. by Purple Circle,13800 FM 1062, Canyon, Texas 79015. Period-
icals Postage paid at Lubbock, Texas and additional mailing offices. POSTERMASTER send address changes to Purple Circle, P.O. Box 19357, Amaril-
lo, Tx 79114. Purple Circle takes the utmost care in preparing ads for publication, however, PURPLE CIRCLE is not responsible for errors in ads taken
over the phone, from other publications or after the deadline, the 15th of the month preceding publication. Purple Circle limits its liability resulting from
any and all errors, misprint and/or other inaccuracies in the advertising and editorial content. If justified, its liability is limited to refund the customer’s
payment for the said advertisement, the printing of a corrected advertisement or editorial correction notice in the issue which follows notice from the
customer. Notification by the customer of any errors must be made within 15 days of distribution of the magazine. No material or part thereof, may
be reproduced or used out of context, without prior, specific approval of and proper credit to Purple Circle Magazine, Inc. The opinions or views
expressed in all editorials are those only of the writer or person’s interviews and not Purple Circle.

The Purple Circle, does, however, reserve the right to edit or refuse all material which might be objectionable in content.




AMERICA'S YOUTH LIVESTOCK MAGAZINE

g P.O. Box 19357
M Amairillo, Texas 79114

® 830.708.6419

g info@purplecircle.com

@ www.purplecircle.com
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Clint & Shannon Hurst
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Austin Voyles & Clint Hurst
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2021 MARKET BARROW SHOW
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WW@ GENETICS AND EXCLUSIVE DONOR DAMS
- - : - : 7{ ——

[AWNA4}-LEE|

MIMMS CAT'[LE

~HOLIDAY INN EXPRESS- (806) 3;61' -3322

MAY & JUNE BLACKHAIR STEERS FROM PROVEN

MARCH 6
HEREFORD

LUNCH SERVED @ 11:00
LOCATED 2 MILES WEST OF HERE
MIMMS SALE FACILITY, 3475 U.S.

HOTEL ACCOMMODATIONS: »

SEa ] ‘ ! :7. ‘L:'f JUNHAR
BEST WESTERN RED CARPET INN- (806) 364-0540 ~ ONLINE SALES CCILIVE

FRIDAY,7 PM: DAY SHOW CATTLE : SATURDAY, 4 PM: BRIAN MARTIN SHOW CATTLE
SATURDAY, 7 PM: PATSCHKELAND &8 CATTLE  SUNDAY: POWER OF THE PLAINS (IDALOU @ LONG CATTLE COMPANY)

MIMMS CATTLE COMPANY

MIKE, TAMARA, MACIE AND MATLIN MIMMS PHONE: (806)-344-5016
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2021 MARKET STEER SHOW
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Registered
Angus Cattle

DON DENNY
(C) 806-789-7713 | (O) 806-794-7752
slategroup.com/cattle
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2021 MARKET LAMB SHOW
FGRANDSTAND

THE FINISH
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V)" WARKET LAMB
CYDNEY NEWSOM

V)% WARKET LAMB
KARSON NEUSE
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2021 MARKET LAMB SHOW
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ORDER YOUR SHOW PHOTOS ONLINE AT
WWW.DEVINSISKPHOTOGRAPHY.COM
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What Did
You Just 7

If you’ve spent any time around the youth livestock program and its inhabitants, you
have probably been exposed to our second-language - “livestock talk”! If you've
spent but a minute on the sidelines of a show ring there’s a very good chance you
have heard terminology that you did not quite understand! As is the case with a lot

of issues nowadays, most folks head over to social media to do irreparable damage

to their knowledge base, especially when it comes to fixing problems associated
with vocabulary that is not readily understood! Take a look below for some valuable
knowledge from some of the best in the industry regarding a widely used but, at times,
widely misinterpreted lingo!

“Olroclvral Correclness”

“Functionality... IF the foundation is good you can build from there. In
order to have true longevity they have to be built good. It starts at the
ground with their feet and hoof design. If they have a good square
hoof and their hooves are good, and they have the proper set to their
pastern and knee, from there up a proper angle to their shoulder and
hock, and they are flexible, then the rest of their skeleton should be
designed the right way. This 100% affects their ability to convert feed
and maintain the type of flesh that a bovine is expected to stay in.”
-TS, INDIANA

“To me it's the most important selection criteria. To the majority of the
goat world it's the most undervalued and misinterpreted piece of the
puzzle. Structural correctness is the foundation in which the livestock
is built upon. It is literally the skeletal building blocks to which we add
all the tangibles to. To me it's how the stock is built, constructed, or put
together. And if we don’t get their skeleton and all its angles correctly
positioned, we lose all the bells and whistles that should be prioritized
in the ring (balance, squareness, genuine width, etc)”-WCH, TEXAS

STAY TUNED FOR MORE - LET US KNOW IF THERE ARE TERMS YOU WANT DEFINED



HHHINEIUENGE:
NEW BOARS FOR 2021!

HEIMERHAMPS.COM

CONTACT CATHY AT (660) 676-7340 FOR SEMEN AVAILABILITY ON ALL HH BOARS

KARL (217) 633-3941 - BOOTS (660) 631-5319
TAYLOR, MISSOURI < WWW_HEIMERHAMPS.COM
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. HEIMER HANPSHIRES < JESSE HEIMER (2172570138
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AGRICULTURE.

WWW.PURPLECIRCLE.COM
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PURPLE CIRCLE

AMERICA’S YOUTH LIVESTOCK MAGAZINE

P.O. BOX 19357
AMARILLO, TEXAS 79114

LOOK FOR OUR ONLINE SUBSCRIPTION FORM!

NEW RENEWAL
___ One Year Subscription (10 Issues) for $35 MAILING FEE
____ Two Years for $65 MAILING FEE
____ Three Years for $80 MAILING FEE *COUNTY AGENTS AND AG TEACHERS ONLY*

PAYMENT MUST ACCOMPANY ALL ORDERS

MAIL IN SUBSCRIPTIONS:

NAME

Address

City

State Zip

Phone Email

Credit Card # -

Expiration Date

3 Digit Security #

Order must be received by the 15th of the month to receive next issue mailed.



=
m
oo
~
(e
>
=
N
o




PURPLE CIRCLE 27

PRESENTED BY J| fierce threads

fierce-threads.com

SCREENPRINTING - EMBROIDERY -
MARKETING




=T DELAN

=
m
oo
=
c
%
=
N
(o0]

[ONE.]

LIFE-LONG CONNECTIONS

While the buckles and banners make Eidures look pretty, the life-long connections I've made with breeders, other exhibitors and industry
ankful to have friends near and far that would do nearly anything for me and | wouldn't trade those
connections for any buckle or banner in the world.

professionals are irreplaceable. I'm so t

CHANGING TRENDS

The unknown amongst the livestock industry is challenging as the trends are constantly changing. The phrase “One man’s opinion on one given day,” is
thrown around livestock shows very often and can sometimes be frustrating, but it's so very true and can be applicable in our daily lives.

[THREE.]

TAKE EVERY OPPORTUNITY TO GROW

Take every opportunity to grow. Jackpot season is a great opportunity to get rint};I time, watch some of the best showmen, and compete against some
of the best livestock. Although you may not always win, take time to appreciate those around you who allowed you to be there and work toward being
the role model you look up fo.

[FOUR.]

STRENGTH IN NUMBERS

| believe that strength in numbers is most important in unr operation. Without my support system of my family, ag teacher and countless breeders, |
wouldn't be able to do what I love or be the person | am today.

[FIVE.]

TRY NOT TO MAKE THE SAME MISTAKE TWICE

Try not to make the same mistake twice. | ubsoluieh{ love showmanship more than any show ring there is because | feel as though it is the one thing |
can control if | allow myself to take the judge’s advice and grow through each triumph and failure.

[SIX.]

HUMBLE IN WINNING

When | graduate, | want to be remembered as the person who was always humble in winning and losing, and who was always willing to help others and
give my all, no matter the situation.

[SEVEN.]

SADIE ROBERSON HUFF

If given the opportunity, | would take Sadie Roberson Huff to lunch and fell her about the endless opportunities within the FFA organization berond
sows, plows, and cows, and how the organization has evolved over the years to provide skills and over 2 million dollars in scholarships annually to
assist young agriculturalists in working toward one of the 250 agricultural career pathways.

[EIGHT.]

“Delaney is the person who would do anything for anybody. She is always ready to help no matter what it is and always there to support, no matter
the distance. Although we're compefitors in the ring, she is the first one to cont};ruiulaie me when we get out and grab a spray bottle to help me get
ready for the next dlass. So grateful to call her a friend!”

- KINSLEY SOTO

[NINE.]

ACCEPTED INTO A&M VET SCHOOL

In the next 5 years, | hope to have my bachelor’s in Animal Science from Texas A&M University and be accepted to the school of veterinary medicine
working toward my DVM in mixed practice.




[TEN.]

He said to them, “Because of your little faith. For truly, I say to you, if you have faith like a grain of mustard seed, you will say to this mountain,
‘Move from here to there,’ and it will move, and nothing will be impossible for you.”

MATTHEW 17:20

[ELEVEN.]
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MR. ORUM

Mnbiggesi role model is my ag teacher, Mr. Orum. He has never given UE on me no matter how many mistakes | make and is always willing to give
[

s fime to help me grow as a showman, student, and character as a whole. Although he is not a man of many words, he is so impactful and I'm
grateful that I've been influenced by him.

[TWELVE.]

GRADUATED FROM VET SCHOOL

| would like to have graduated from vet school and be working a mixed practice, specializing in animal chiropractic, but above all, I hope to be happy
and have an opportunity to give back to the amazing industry who has made me who | am today.

[THIRTEEN.]

THE KIDS THAT LOOK UP TO ME

The kids that look up to me. Over the years, I've watched the younger kids in my community pick up my habits and styles in the show ring or even
just around the barn at home. The realization that someone is always watching motivates me to be the best role model for the next generation of
agriculturalists and drives me to be a better person.

[FOURTEEN.]

WRITE DOWN SMALL, REALISTIC GOALS

Write down small, realistic goals that will lead up to your ultimate goal and never stop challenging yourself. It is important to recognize that you and
others may not have the same versions of “success” and that's okay!

[FIFTEEN.]

LEARN FROM THE LARGEST MISTAKES

Success is so different for so many people. | believe that success is when you achieve the smallest goals and learn from the largest mistakes that have
' _ molded you into who you are as a person and use them fo build and serve others.




My name is Delaney Brown and I’'m 17 years old from the small town of
Seminole, Tx. My parents are Kurt and Destiny Brown and my older brother is
Kameron Brown. | ﬁ/ou were to see my family and our above average height,

you'd automatically think we make up a pretty stellar basketball team, but
thankfully God had ‘other plans when he allowed me to fall in love with FFA.
| began my FFA career with showing pigs and have since competed in many
chapter agricultural quiz, radio, creed speaking, veterinary science, and cotton
classifying contests. Since being in high school, f've served as a chapter officer
for 4'years as well as the Mesa distrlc.td] st vice president and an Area Il vice
resident.
| began showing in the 3rd grade vfhere we showed sheep for 2 years and later
began showing pigs. Although pigs are clearltl mz favorite, you can catch me
in a sheep or cattle ring every now and then. Looking back, rememberdgoin
to my first jackpot and saying | wanted to win the buckle up on the stand an
by God’s grace and a lot of assistance from other families and my amazing ag
teacher, we did just that. After that, | made it my goal to win showmanship, and
| won my first showmanship buckle at my county show in 2016 and have never
looked back. Althou%\h all the buckles and banners were fun and impressive
in the moment, now they sit in the corner of my room, but the memories and
relationships I've made wi||¥ast forever.

Thank you to all the breeders who have placed hogs in my hands and allowed
me to represent you. Thank you to the Therwhan}ger family for taking me as your
own and allowing me to grow as a showman. Mr. Orum, thank you for taking
me and sacrificing time with your family to allow me to achieve my dreams
in and out of the show ring and never settling for any less. To the many show
families who we now claim as our own, thank you for always supporting me and
pushing me to grow, | love y’all! Thank you to'my parents for being there for me
no matter what and enduring many long days and sleepless nights to allow me
to do what | love. I'm sodgrateful or the support of many sponsors throughout
my showing career and hope to be able to give back to the show industry
through my future career as a veterinarian.

As | embark on mr last few shows, | no |or|1,ger have buckle and banner goals,

o
|

0€ AdVNYI43d

but impactful, lifelong relationship goals. I’'m so very thankful to have been a
part of this indusfry and all it has to offer and I’ll forever be thankful.
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SKIN TO WIN

e il S \ <

BEFURE THE RING

Make a commitment to rinsing
and conditioning your pig

every day. Before showing your |

. animal, use a small, soft brush
' and a heavy dose of Show
Shine to maximize shine.

\
\

-\ BERUTIFUL SHINE IS SKIN IJEEP—‘

Enrich the hide of dark-colored hogs by cleansing with
Purifying Shampoo and conditioning with HydroBoost or
Formula C. For white hogs, Conditioning Cream is our
pick for color enhancement and softening coarser hair.

B o= SRR e Sl W
{ l.l][ll( AT THUSE I.EGS

Encourage hair growth on legs to
visually enhance the bone structure
by using ProHair'® and the
Mini Roto Brush in your routine.
On show day, use White Polish to
brighten any white areas on the legs.

COMMITMENT MATTERS.

» Remember to wash your pig three times a week. If you live in a cold climate
without access to a heated area for washing, you can substitute the use of a

Mini Roto Brush with a household drill to help remove dirt and dead skin.

LIVESTOCK

« Shiny, show-ready skin starts with a consistent conditioning routine.

With Formula C to condition and darken black areas, Gonditioning Cream
for deep hydration on skin’s white areas, and HydroBoost that’s perfect

Weaverleestock.com

for daily care, we make selecting the right conditioning essentials easy.

QUALITY. HERITAGE. INNOVATION. COMMITMENT. #morethanthebanner

21-3857-LV-DAD

*
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CHAMPION YORKSHIRE
ASHLYNN PEUGH

CHAMPION DUROC
LAUREN BRASHER
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ADVERTISING RATES

AD SIZE  PRINT READY DESIGN RATE

Full Page $550 $150
1/2 Page $350 $100
1/4 Page $250 $75
1/8 Page $125 $50

Front cover, back cover, inside front cover(s), inside back cover(s), inserts
along with other special positioned pages are priced upon request. Contract
rates are available in 3, 6 and 10 month contracts.

Design Strategy. Purple Circle Magazine contracts all design work through
Premier Initiative LLC. We also realize the importance of working with all
trusted graphic design artists, and value their submissions and insight!

ADVERTISING SIZE REQUIREMENTS

-

Page 8.5" x 117 1/2 Page 8.5" x 5.5” 1/4 Page 4.25" x 5.5”
+ .25 Bleed

Full page ads require a bleed. File size with bleed for a full page ad is
8.75" x 11.25". Along with this, all content should not extend into the

0.5" margin surrounding the edges. This area could be trimmed or used
during binding, and the Purple Circle Magazine is not responsible for
content in this area. Please contact us for any questions concerning this.

1/8 Page 2.125" x 2.75"

SUBSCRIBE
LENGTH  ISSUES PRICE
8

1 Year $35
2 Years 16 $65
3 Years 24 $80

8
WE ARE SOCIAL

Follow us for show updates, advertisement highlights and everything between!
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SEND ADS TO
INFO@PURPLECIRCLE.COM

SUBSCRIPTIONS

www.purplecircle.com
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2021 DATES

Available February 1
Advertising Deadline January 15

MARCH/APRIL
Available March 1

Advertising Deadline February 20

MAY /JUNE
Available May 1
Advertising Deadline April 20

JULY /AUGUST

Available June 1
Advertising Deadline May 20

SEPTEMBER

Available September 1
Advertising Deadline August 15

OCTOBER
Available October 1
Advertising Deadline September 15

NOVEMBER
Available November 1
Advertising Deadline October 15

DECEMBER/JANUARY
Available December 1
Advertising Deadline November 15

WANT TO BE IN PC?

SEND PHOTOS & ARTICLES TO
INFO@PURPLECIRCLE.COM

Purple Circle always welcomes photos
for GOTCHA! Show Results, Articles
and information regarding upcoming
events. Please email us your content

today and you might be featured
in an upcoming issue!

CONTRACTS
830.708.6419
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UNDER THE INFLUENCE:

A CONVERSATION WITH PEOPLE WHO ARE SHAPING THE STOCK SHOWING INDUSTRY

Maycon Stork may not look like the typical goat breeder, but don’t let the Hey Dudes
and shorts fool you. He operates one of the premier goat herds in the nation. His
success was not predicated on a lifetime of experience in the goat industry. Instead,
about eight years ago, on a whim, Maycon decided to start raising goats simply
because he saw an opportunity. Yet, in that time, Maycon went from having no
experience with goats to raising major and national show winners and breeding one
of the most influential bucks in the goat industry, That’'s What She Said. No one has
been more surprised by his success than Maycon. Although he usually contributes
his success to being at the right place at the right time, Maycon is a thinker and a
student of the stock show industry. Just as important, he believes in collaboration
and extending a helping hand to fellow producers. Along with his wife, Leah, Maycon
operates his business in Hico, Texas where they raise their young family. Purple Circle
is excited to bring Maycon’s story to the public square.

UNDER THE INFLUENCE: MAYCON STORK
OWNER AND OPERATOR STORK LIVESTOCK

The Advantage

PURPLE CIRCLE 43
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Tell us your background
| wasn'’t introduced to the stock show industry until my brother entered a calf scramble and started showing cattle his
freshman year of high school. A year or two later, | turned nine, and we purchased a couple show pigs for myself. We
fed them in a group on a self-feeder and, honestly, had no clue. We did pretty good on the county level, and | loved it.
So, we expanded to feeding for majors. We never had much money to throw at it, but over the years we out-worked
most and were able to have some decent success. We did what we could, learning on our own. As the years went on, |
made the sale at the majors and had a breed champion or two, and we were extremely happy with what we were able to
accomplish. At Hamilton High School, | was active in FFA and played sports. | was on some judging teams and did quite a
few CDEs. | became a Chapter and Area FFA Officer. After graduation, | went to Tarleton. During college | worked on the
school farm, mainly in the swine center. | was also a member of the 2009 National Champion Meat judging team.

How did you get started raising goats?

| had never been around goats and honestly hated the idea of them growing up. During my time at Tarleton, | was
fortunate to meet Allan Morgan and helped him out occasionally working goats. During that time, the goat deal caught my
eye and | was pretty intrigued with it. | was hungry for a challenge so | gathered some money and bought eight yearlings
from Allan. | realized it was going to be hard to breed does with no buck. | honestly hadn’t thought that far ahead. Luckily,

Allan hooked me up and we had a few kids born that round. He also helped me get the one male sold and that first
check made a poor college kid feel like a millionaire. My last semester in college, | had 10-12 does. | needed to complete

an internship, and Kevin Mock and his family had recently moved to Hico which was close and seemed like a great
opportunity. | had met Kevin several years before through buying pigs and knew he was raising goats very competitively.
Luckily, we worked out an intern position and was also offered a full-time job once | graduated. Right after my wife, Leah,

and | got married, we found a place in Hico that we could somewhat afford. We were working during the day and trying
to build and run the farm at night. We started slow and after a couple years had around 30 does. | decided it was time to
grow and try this full-time. We were fortunate to meet some great people, have a little luck and make it work.

You mentioned working for Kevin Mock during and after college. What were some of the

things you learned while working for him?

During college and working for Kevin, | was able to learn quite a bit about livestock and the show industry in general.
Aside from the livestock, | feel the people were the most important. While | was starting out with Kevin, | was able to make
connections with show families, breeders, feed companies, etc., many of which we are still heavily involved with. That
networking was priceless to me at the time. | was also fortunate to travel a lot of miles with Kevin where there was always
something to pick up or learn from.

UNDER THE INFLUENCE: MACON STORK
OWNER AND OPERATOR STORK LIVESTOCK

Your program went from very humble beginnings to the heights of success very quickly.

Can you tell us about how that happened?

The first couple years, we didn’t have much success but were learning and building. While interning for Kevin, | was able
to use a couple of his bucks, and they worked very well on the set of does | had assembled. We were able to sell a wether
at the Friday Night Fever sale to the Matkin family who went on to win San Antonio in 2015. | also was able to send one to

a good friend of mine, Kevin Thomas, for one of his students who ended up Champion Division One at
Houston. We definitely entered the scene out of nowhere. That first win will always be the most special for us.




What was it like for you to experience such great success so quickly?
Early on it was hard to believe. | have been in the stock show industry since | was nine, but | had never experienced
any type of success on that level. When we were showing, if | placed fifth or sixth in San Antonio or had a sale maker
somewhere, we were happy while showing $150-$250 pigs. | had always watched and envied those guys who were
winning majors. Once we were able to reach that level, it was overwhelming to say the least. It didn’t take long to realize
that we had to keep pushing forward and had to remain competitive and relevant in order to sustain our business. Too
many in this industry get comfortable or relaxed, and they are wiped out by the next generation. To sustain longevity,
you better stay hungry. It seems added pressure has always been good for me. It seems to push me harder. We have
definitely been blessed the last few years to have been successful on the major and national show trail.

You raised a buck called That's What She Said, who has had a tremendous impact on the

industry. What is his story?

She Said’s mother was the first baby born out of that original set of yearlings from Allan. We bred her to Chubby Chaser at
Mock’s the first round, and she produced that Grand at San Antonio in 2015. The next round we used a buck called Neon
Lights and had a very nice male we retained who later became known as, “That’s What She Said.” My wife is the one to
ask, question, or blame about such a popular name...

You have worked with many successful feeders over the years. What would you say are

things that they do that lead to their success?

| would say it encompasses a variety of qualities, but | believe you must start with drive and confidence. Honestly, yes,
money helps, but the drive and the want-to and remaining aggressive helps more than anything. There are a lot of high
dollar ones that get burned. | know that’s a cliché, but it is true. The most overlooked keys to success, in my opinion, are
daily routines and daily maintenance. It is very important to maintain a consistency within your program. Lots of people
can feed one, show one, or fit one but staying true to a program throughout the year is very important. Too much advice
from too many people is not a positive. Also having practical livestock experience is a must. If you let your guard down

and overlook a health issue or nutrition issue, the rest won’t matter. To me, the stock show industry itself is extremely

removed from the livestock industry as a whole, but when you are feeding them, you have to go back to the basics of

animal health, housing and comfortability of a project. Having a production animal background is a huge advantage.

b A
KAl

You mentioned that you started out showing pigs. Recently, you started raising pigs.
Why did you begin that endeavor?

As a family we are going to focus on the pig side of showing for our children, and | feel raising a few is a good way to
have them involved early and become invested. It has also been nice going back to the species where the passion for this
industry began. Plus, honestly, | was kind of bored and needed something to mix it up.

Why have you chosen to make a career in the stock show industry?

There are two parts that keep me tied to this industry, one being more selfish than the other. First of all, there is nothing
else | have found that trumps the competitive nature and passion developed in this industry. Being able to create
something and build a program that can be successful is as fulfilling as anything to me. | also love the amount of

responsibility, knowledge and life skills we are able to instill in these children in such a practical way. This business makes
the next generation better.
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What advice do you have for those who are interested in starting their own herd of show

animals?

You are going to have to be resilient. Without a doubt, there are more bad days than good ones. From the outside, people
look in, much as | did when | was a kid, and think it looks pretty simple. Anyone who has been in the trenches knows that
is not true. Things just don’t go right, whether it be bad flushes, death loss, or getting your teeth kicked in at a show, but
if you stay committed and do it right, good days will come. | can assure you, a good day in this industry makes up for a
whole lot of bad days. You better focus on the end goal and be rooted into a long-term plan. This industry doesn’t cater to
the quick satisfaction mindset. Things will knock you off course, and roadblocks will never end. But those good days are
coming, and you can’t take them for granted. Another thing that | have always believed in is that you can’t get too wrapped
up in what you want animals to look like or think that you are going to change the industry. | have never raised one simply
because that is what | want to look at. | raise what the industry is demanding at the time. As the majority opinion changes,
| will try to adapt. That’s not necessarily a popular concept to everyone, but again my opinion. | also believe heavily in
a collaboration between each other in our industry. You can’t be successful on your own for very long, and it is a great
advantage to find a team to work with if possible. Finally, don’t be afraid to ask questions and surround yourself with
people you can learn and benefit from. Everyone has something they can teach you if you are willing to listen.

How would you describe where the goat industry is in terms of what judges are looking

fore
Honestly, | would say there is a wide variety between the guys that are judging. Some are more power and muscle
oriented and some are more look and soundness, but we are definitely starting to merge it more than we used to. There
are guys talking about feet, legs and build more, which is refreshing. They are looking for a more appropriate, universal
type animal, although | still don’t see a very distinct pattern. There is definitely less consistency than in the other species
due to a wider variety of backgrounds judging. | think goats are by far the most diverse in terms of what the judges want
because we have multi-species guys sorting most of the shows.

How would you describe the type of goats you want to raise?
| have got to have some extras to look at for sure. Something that is different and hard to build excites me. | do appreciate
build and structure, but there has also got to be a degree of power and muscle to go along with it. A good blend with some
added bonuses would be my goal to make every time. My biggest concerns are when we talk rib shape and body cavity. |
am way out when they get deep, flat or plain. Those are easy to make, and | have very little interest in them.

What would you say is the most challenging part of your job?

First, | would say the unknown. There are many facets to being self-employed. When you have a young family, it can be
scary having so much uncertainty ahead. This last year has been a perfect example of that. We will always come back
and make it back stronger, but there is never a lack of challenges before us.

Second, | would say outside expectations. Whether it is someone coming to buy a show goat, breeding stock or semen,
generally, expectations from buyers can be hard to fulfill. This business is hard to make predictions in and, unfortunately,
there are very few second chances in this industry. Our goal is never for a customer to have a bad run, but it is going to
happen and is never easy to accept. Keeping faith and staying positive will go a long way.

UNDER THE INFLUENCE: MAYCON STORK
OWNER AND OPERATOR STORK LIVESTOCK
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ADVERTISING RATES

AD SIZE PRINT READY DESIGN RATE

Full Page $550 $150
1/2 Page $350 $100
1/4 Page $250 $75
1/8 Page $125 $50

Front cover, back cover, inside front cover(s), inside back cover(s), inserts
along with other special positioned pages are priced upon request. Contract
rates are available in 3, 6 and 10 month contracts.

Design Strategy. Purple Circle Magazine contracts all design work through
Premier Initiative LLC. We also realize the importance of working with all
trusted graphic design artists, and value their submissions and insight!

ADVERTISING SIZE REQUIREMENTS

-

Page 8.5" x 117 1/2 Page 8.5" x 5.5" 1/4 Page 4.25" x 5.5”
+ .25 Bleed

1/8 Page 2.125" x 2.75"

Full page ads require a bleed. File size with bleed for a full page ad is
8.75" x 11.25". Along with this, all content should not extend into the

0.5" margin surrounding the edges. This area could be trimmed or used
during binding, and the Purple Circle Magazine is not responsible for
content in this area. Please contact us for any questions concerning this.

SUBSCRIBE
LENGTH  ISSUES PRICE
8

1 Year $35
2 Years 16 $65
3 Years 24 $80

8
WE ARE SOCIAL

Follow us for show updates, advertisement highlights and everything between!
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2021 DATES

Available February 1
Advertising Deadline January 15

MARCH/APRIL

Available March 1
Advertising Deadline February 20

MAY /JUNE
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Advertising Deadline April 20

JULY/AUGUST
Available June 1
Advertising Deadline May 20

SEPTEMBER
Available September 1
Advertising Deadline August 15

OCTOBER
Available October 1
Advertising Deadline September 15

NOVEMBER

Available November 1
Advertising Deadline October 15

DECEMBER/JANUARY
Available December 1
Advertising Deadline November 15
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and information regarding upcoming
events. Please email us your content

today and you might be featured
in an upcoming issue!
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TRAILER SAFETY

Written by Rori Phillips
Growing up in the agricultural industry, it is second nature for most people
to know how to pull a trailer. Whether it be hauling livestock or chemical, it's
common for teenagers to be hauling before they even have their driver’s license.
It's a huge and necessary part of our daily operation. However, since most of us
have grown up hauling, we become complacent with the necessary safety factors
to haul properly. Checking trailer lights, matching the hitch ball to the trailer, using
safety chains, and checking the tires on the trailer are all safety measures. Even
if you have grown up hauling livestock to and from shows or are about to embark
on your first trip to a major, hauling isn’t something to be taken lightly.
There are many factors that can affect the safety of those in your vehicle,
the animals, or goods you are hauling as well as the safety of other drivers on
the road. | had the opportunity to talk with Jake Waldrip with D & D Trailer Sales
in Seguin, Texas and get some advice and facts from his experience there. “The
most important part of pulling a trailer is to get something from Point A to Point B,
and doing it safely”, Jake said. Throughout our conversation, Jake emphasized
the importance of being comfortable with the trailer that you are hauling and
knowing it thoroughly. At the end of the day, the one thing that you, as the driver,
can do correctly is knowing the trailer you are using and how to set yourself up
for success when hauling. “Knowing your trailer is a key part to know if something
is wrong,” Jake told me. He also told me that being able to use your trailer
efficiently will ensure a better experience overall with the functionality and safety
of the trailer.

Pulling a trailer adds an entirely new skill set to the driver. The skills used
throughout the entire process of hauling help the driver to be sure that they have
used the necessary safety precautions for their trip. The process of hooking
and unhooking a vehicle to a trailer requires knowledge and numerous steps,
and missing one could compromise the safety of all involved. The number one
cause of trailer accidents is the hitch ball is not being the correct size for the
trailer. It is important for the hitch ball and trailer to match in size. If the ball is the
incorrect size it could ultimately result in the trailer coming off the ball. Another
way to make sure that the trailer is secured correctly is by using safety chains.
Before heading out on a trip, most people check the pressure of their tires on
their vehicles to ensure that they are ready for the trip. But people often forget to
check the tires on the trailer. Another thing to look for on your tires is dry rot and
cracking, especially if the trailer is stored outside.

Hauling can add extra strain on the engine of the vehicle. Making sure that
your vehicle’s maintenance is up to date is a key part to ensure safety in arriving
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at your destination when hauling anything. Checking the basics of the vehicle can
add peace of mind while hauling. Using the trailer brakes in a proper manner can
ensure that the vehicle and trailer will both stop when expected. Electric brakes
can oftentimes have more power to efficiently stop the trailer than hydraulic
brakes. Larger stock trailers will more commonly use electric brakes to guarantee
a timely stop. Hauling will also affect the gas mileage of the vehicle used. |
myself have run out of gas while pulling a trailer. Newer model vehicles will
have a countdown of miles until the tank is empty. However, technology is never
foolproof. Instead of cutting it close and rolling into the gas station with just a few
miles left, | encourage you to stop and fill up with fuel. The weather can also add
to the fluctuation in fuel performance. Speaking from experience, | urge you to
stop for fuel before it is too late.

Most people’s pet peeve with people pulling trailers is when the lights are
not hooked up properly. Before leaving, double-check to make sure that all the
lights work efficiently. Making sure that all of the trailer lights are on and working
properly is the best way to keep you and the other drivers around you safe,
especially at night.

If you have little to no experience with hauling, it would be very beneficial

to practice driving with a trailer. Practice backing up to a trailer and hooking up

to it. Then, drive in an open field and practice making wide turns and backing

up. Knowing how to effectively and efficiently pull a trailer is the best situation

possible for all involved. Knowing that the trailer weight will have a significant
impact on the vehicle’s ability to stop and how to account for the extra stopping
time is a huge way to prepare for safe driving where more frequent stops occur in
places like a city. Making wider turns helps assure that the trailer tires do not hit

or ride up over curbs.

Before hitting the road, take a minute to do a final check of the trailer. Be
sure the traileris tightly secured, safety chains are attached, and the animals
or whatever is being hauled is properly secure. While hauling, be aware of the
weight of the trailer and how it will affect the accelerating and stopping. The best
way to ensure that you, what you are hauling, and other drivers stay safe is to go
back to the basics of hauling. Check things before you leave and drive safely.
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The new and improved W-W Paul Model 585X includes el el e ] m

the new side slide, bi-fold gate designed for faster and ,n e ‘—*Tl = :
easier operation. Absence of any heavy gates allow ~ e el i
operation by anyone, including children. The Model

585X is easily retrofitted with an electronic load cell, - oaih

readout indicator and ticket or tape printer is desired. AU a:”"':z SC

The outstanding features combined with heavy W e

duty steel construction guarantees an accurate and

dependable scale.

All hog & sheep components are constructed from A-513 high tensile
steel tubing. All joints are saddle cut for extra strength. Gate frame is
72"tall and panels are available in 41" or 48" height. All units interlock
with self contained drop pins. All components are finished with a long
lasting powder coat finish.
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800-657-6062
www.paulscales.com
www.wwmanufacturing.com
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KENNETH CADEN HORTON



You never truly realize the impact that small, caring actions have until the person
who spreads them is taken from you. If you have spent any time in the livestock barns
in West Texas, you would be sure to notice the contagious smile and extremely helpful
hand always lent from our dear friend Caden Horton.
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Taken from us too early, Caden leaves a legacy behind that shines light on who
we want to be as humans, cattlemen and neighbors. Here are some of the meaningful
messages we learned from our time with Caden.

A BiG SMILE AND A GOOD LAUGH CAN GO A LONG WAY.

When reflecting back to time with Caden, it is certain he was going about his way
with a huge contiguous smile on his face. “Some of the people who reached out after
Caden’s passing didn’'t even know him well,” said Craig, Caden’s father, “but that is just
Caden, he just stuck out as a friendly guy in the show barn.”

A friend of Caden’s shared that one time he asked her to go work a show with
him, with much better intentions in mind. “He didn’t need help,” she said explaining how
she missed being in the barn and could always use the extra cash. “The funny thing is
that how he went about it,” she said, “he just acted like he needed so much help. | knew
he didn’t but the fact that he did that for me meant the world.”

If there is anything we are going to miss the most about Caden, it might be his
wilingness to give laughter and happiness without trying and something we will sure
miss around the high-stress show day atmosphere.

KNOW NO STRANGER

Maybe it was his big smile or his big personality, but if you met Caden once, it'd
e easy to call you a friend for a lifetime. “We had an overwhelming amount of people
reach out to us after his passing, but more than | would like to admit | would have to ask
‘now who is that again’ and not even his brother knew all the masses of people Caden
considered friends,” said Caden’s mother, Kenni with a laugh. “But that is the kind of kid
he was, Caden knew no stranger and it ended up leaving him with some very special
friendships.”

Being a part of the livestock industry also set Caden up with a long list of friends,
especially when realizing he had been showing goats since he was only 3 years old.
Craig laughed when realizing how long Caden had spent in the barns and at shows. “We
fought a nasty case of goat itch for six months because we couldn’'t get Caden out of
the barns,” Craig said. When you spend that much time in the barn and are as friendly as
Caden, you are bound to have a list of people you call friends.

“It was amazing how people from all over the country were giving their
condolences,” Kenni said. “We had people from Tennessee, Alabama and all over
reach out. More often than not, they simply knew Caden from helping them load out or
ultimately just lending a helping hand.”



CELEBRATE THE SMALL WINS, YOUR OWN, BUT MOSTLY OTHERS

Craig and Kenni reflected that Caden was often more excited for the victories of
those he helped, than his own. Winning only five buckles in his show career, some of his
biggest moments were when the people he loved did well.
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“Caden showed up and treated every show like it was Fort Worth,” Craig said.
“And the fun part in that mindset is that he celebrated the win like it was Fort Worth too.”

“The buckles that mattered to Caden weren't the five he won,” Kenni said, “but
instead the ones where he helped someone get their own” as you could hear the
proudness she had for her son. Craig added that “there were a lot more buckles that
people got partially because of his help, he was far more proud of those than any
individual win.”

Many people shared how great Caden was with kids. One friend said “Caden
taught me to ‘do it for the kids’,” something you were sure to see Caden doing while
helping the cattle barns. With the challenge of paving young showman through the
industry, the small wins seem so much bigger.

Caden always wore black because “it looked best against the backdrop”. We
hope to continue to be like Caden and show up with the mindset of how winning can be
exciting but helping others succeed is the grandest victory of all.

DEMAND PERFORMANGE

Craig spoke about the rare times when Caden didn’t have that big smile across his
face was when he felt those around him could show up and perform better.

“If anybody that said Caden was always sweet, they didn’t know him,” laughed
Craig. “But what they meant by that is that Caden always demanded performance.”
Kenni shared that he always expected the best from people, and often used his blunt
honesty to share when someone isn’t showing up their capabilities. “He was kind, but he
was honest,” Kenni said.

Craig shared a time they watched Caden judge showmanship, remembering
him smiling and interaction with the juniors. “But then he starts talking his reasons and
he holds nothing back,” laughed Craig. However, Kenni said it is because he did it to
help the kids down the road. “it is a serious thing, and he treated it as such,” Kenni said.
Craig and Kenni both shared that his honesty and desire for people to do better was
respected by the parents of the junior showman that day and others who worked with
him.

Caden simply lived by “Show right, feed right and do right” and expected others to
live by that as well.



“The best way to put that is if you were in Caden’s camp. He was gonna tell you
exactly what he thought and he expected you to do what was right, and to perform”
Craig said, “But if you did, it didn’t matter to Caden. He was going to make sure no one
else was going to tell you that.”
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TAKE CARE OF THOSE IN YOUR CAMP

Everyone who spoke about the character of Caden would comment on his fierce
loyalty and wilingness to do what's right for the people he loved. More than any of his
other outstanding qualities, his friends, family and those around him grew from seeing
how fiercely he loved and respected those he called dear friends.

Caden is the oldest son of his five siblings, with an older sister, two younger
brothers and the baby girl. Caden’s parents shared “no one else better fight with his
brothers, that’s his job” as they laughed. Kenni said “but more importantly no one better
look crossways at his baby sister,” showing how protective he could be as the big
brother.

But family loyalty is sometimes expected, however a recurring theme when
receiving condolences people often shared that they viewed Caden as family.

“BEverybody said he was a brother. He was a son. He was family,” Craig said. “And
the reason they said that was because the thing that was the common denominator,
and | may be bragging here, but it was Caden. He loved people like they were family.
And he treated him like they were family. And he did it authentically, intentionally and with

loyalty.”

Our time with Caden was short but was rich in him showing us ways to better live
our lives. Caden’s passing has led to endless stories of how he impacted lives forever,
and the legacy he leaves with us. Though we will miss the smile on his face and our time
with him in the cattle barn, we are left with some impactful messages he left and the
standard of acting authentically, intentionally and loyally for those we care about.

ARTICLE WRITTEN BY YOUR FRIEND, DARBY O’CONNOR
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Kenneth Caden Horton, 22, of Hale Center passed away in a car accident on Tuesday,
December 2, 2020 in San Angelo, Texas where he attended San Angelo State University
majoring in Ag Economics. Memorial services were held at 1:00 PM. Monday, December
7, 2020 at Harvest Christian Fellowship in Plainview with Jackie Qualls officiating.
Arrangements are under the care of Kornerstone Funeral Directors.

Caden was born on January 22, 1998 in Incheon City, South Korea arriving in Lubbock,
Texas into the arms of his parents, Craig and Kenni Horton and his big sister, Kelsea on
August 7, 1998. He was the big brother of Cash, Cale and Kentlee and uncle to Kutter.

Caden graduated from Plainview High School. He was a believer and baptized at the
North Groesbeck Church. From the age of three, Caden’s passion in life was the show
ring; whether he was preparing for the show, showing in the ring or judging animals. His

love of the show ring was only surpassed by his fierce loyalty to all he loved.

He is preceded in death by his grandmother, Brenda Marsalis.

He is survived by his parents Dr. Craig and Kenni Horton; brothers, Cash and Cale
Horton; sisters, Kelsea Bradshaw and Kentlee Horton; nephew Kutter; grandparents,
Mike Marsalis, Kenneth and Pam Horton; aunts and uncles, Chris and Susan Horton,

Jason and Amy Horton, Kimberly and Jason Schumacher, Van and Kelle Marsalis, a
large extended family and many friends.

The family suggests memorial contributions be sent to the Caden
Horton Love Fund, Vista Bank, P.O. Box 1020, Hale Center, TX 79041.
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LAST DROP X STAND TALL X ALCATRAZ

$300/ DOSE

AFTERNOON

DELIGHT

ANCHORMAN X COLORBLIND X KISS MY HOCKS
BRED AND OWNED WITH CHASE RUSHTON

~ _ §250/ DOSE

—

$250/ DOSE iy SN 5250/ DOSE

NATURAL SELECTION ALL NIGHT LONG
ROCKSTAR X RED 7 SECRET WEAPON X NEXT MAN UP
BRED AND OWNED WITH REED LIVESTOCK (GRAND AT L'SU '19 AND MOTHER OF JOJO @ HEIMER)

BRED BY FONTENOT PURCHASED IN THE EXCHANGE

JESS, KARAH & CORBYN SHIELDS

979.446.5850 // 806.433.1896
AMARILLO, TEXAS O )
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PLEASE GIVE A DESCRIPTION

OF YOUR LIVESTOCK JUDGING
EXPERIENCE.

| got my start in livestock judging through 4H,
and this experience was a primary interest for
me as | went to lowa State. At lowa State | was
a member of the meats, livestock and animal
evaluation teams. Our meats judging team was
named Reserve National Champion Team. | was
a member of the National Champion Livestock
Judging Team at lowa State, and was high
individual in the national contest at the North
American. While in graduate school, | coached
livestock judging teams at both Michigan State
and lowa State. The 1992 and 1993 teams
that | coached at lowa State were National
Champion teams. Over the years, | have been
very fortunate to be asked to judge numerous
shows across the U.S. and abroad, which has
provided an opportunity to interact with many
talented and outstanding young people and
livestock leaders. | have judges in 35+ states,
at events ranging from county fairs to national
shows. | primarily evaluate junior market lamb,
goat, steer and heifer shows.

PLEASE GIVE A BRIEF OVERVIEW OF
YOUR BACKGROUND, YOUR FAMILY,

AND YOUR CHILDHOOD IN THE
LIVESTOCK INDUSTRY.

| am a native of Oxford, lowa, a small town in
east central lowa where | was raised on our
family livestock operation. | was active in 4H
livestock projects including sheep, livestock
judging, and public speaking. My siblings and
| showed market lambs primarily. | attended
lowa State and earned a B.S. in Animal Science.
My advanced degrees include an M.S. from
Michigan State and Ph. D. from lowa State in
Animal Science. In 1998 | came to Virginia Tech,
where | am a Professor of Animal Science and
have a primary extension appointment with
both beef cattle and sheep responsibilities. My
wife Lori and | have two daughters, Kaylee and
Leah. They are very active in junior livestock
programs and show lambs, goats and pigs; and
also other competitive events including judging
and skillathon. | am one of the leaders for our
local 4H livestock club.

WHAT IS YOUR CURRENT

OCCUPATION AND INVOLVEMENT IN
THE LIVESTOCK INDUSTRY?

| am a Professor in the Department of Animal
and Poultry Science at Virginia Tech. | have a
primary extension appointment with both beef
cattle and sheep responsibilities. My primary
areas of interest include applied genetics,
carcass composition, and animal management.
| work closely with our livestock producers and
industry, and provide education related to these
topics, as well as conduct applied research
to answer relevant questions. | also teach an
advanced livestock management class, and
advise students. | am very fortunate that my
position allows me the opportunity to judge
junior livestock shows across the country, and
give back to the program that has been to
important to me as well as my family.

WHAT IS YOUR BIGGEST

PET PEEVE WHEN JUDGING A
LIVESTOCK SHOW?

Ring awareness and eye contact are very
important showmanship attributes. Exhibitors
should be aware of how the show is being
conducted, movement of animals ect. by
watching the show prior to entering the ring.
Striking animals in any fashion has absolutely
no place. We all need to remember that
we are representing production agriculture
to the public through our actions and how
we conduct ourselves. Providing a positive
and accurate image of animal care is very
important.



WHO WERE THE MOST INFLUENTIAL

PEOPLE IN YOUR LIFE GROWING
UP?

My father has been the most significant
influence. Given the nature of our home
operation | was able to experience the
industry from many different perspectives. The
late P.C. & Paige Walters of Educator Suffolks
also had a huge influence, we partnered on
rams with them when | was showing and they
were great sheep people. In many ways they
were ahead of their time, and | think their type
of sheep would be very well accepted today.
As a judging team member and coach, | have
had the opportunity to visit their operations
and learning from them has certainly shaped
my philosophy. As a graduate student, the
faculty members | had as mentors had a
tremendous influence on who | am today.

WALK US THROUGH YOUR PROCESS

AS YOU EVALUATE MARKET ANIMALS
AT A MAJOR LIVESTOCK SHOW.

As they hit the ring, | evaluate and compare
each individual animal to an ideal. Market
animals need to be compositionally correct
by having ample muscle and product, while
being optimal in their degree of finish/market
readiness. These factors directly relate to our
objectives in producing mean animals, and
therefore initially care the most weight in my
decision-making process. Specifically, | look for
livestock with natural base width and proper
muscular shape. | evaluate finish as | handle
them, along with other visual indicators.
Along with this, | desire market animals that
have a stout, productive look with adequate
rib shape, proportional body depth, and
functional capacity. This productive, functional
appearance also includes youthfulness and
freshness. | appreciate livestock that are well
balanced and structurally correct, and maintain
this balance and correctness while on the move.
In summary, | prefer market animals that are
complete- combining all these attributes while
not necessarily the most extreme in any one
area. The elite ones do all of this and have that
extra presence about them as well.

HOW MUCH INFLUENCE DO YOU FEEL
PRESENTATION (I.E. CLIPPING, FITTING,

HAIR/HIDE QUALITY) HAS ON ANY
JUDGE’S DECISIONS IN THE SHOW
RING?

Livestock should be presented to look their
very best at the time of the show. This includes
the basics of being clipped smoothly, clean
and well groomed. My preference is a very
natural and fresh look. These things contribute
to the overall impression and quality of the
animal.

WHAT IS THE MOST VALUABLE

PORTION OF THE JUNIOR
LIVESTOCK INDUSTRY?

Junior livestock projects are extremely valuable
for many reasons. The most important of which
really has nothing to do with livestock. In my
opinion the biggest value of the program is
the use of these projects to instill life skills in
young people. These skills are much bigger and
broader than animal feeding and management
practices. What are most important are the life
skills- such as dedication, hard work, honesty
and integrity, sportsmanship, and others that
these projects convey. These factors along with
the hours spent with family, friends, mentors and
good livestock people are extremely valuable
in our young people’s development. In the
society we live in, unfortunately it is very easy
to overlook these things and lose sight of whats
important. | take the role | play as a judge in
this process very seriously. | enjoy giving back
to the program which has done so much for me
as well as my family.

N
N
w
|
O
&
O
w
—
o
o
>
o




-
m
(o)
)
(e
>
)
<
N
o

THROUGHOUT YOUR TENURE, WHAT
HAVE BEEN THE MOST SIGNIFICANT

CHANGES TO THE JUNIOR LIVESTOCK
INDUSTRY?

Over the years, | think the quality of the
livestock represented in junior programs across
the country has improved. The depth of quality
that we see at nearly every level of competition
is amazing. | think this is a direct result of youth
doing a much better job breeding, selecting
and caring for their projects. Along with this,
the resources, information and expertise to
do so is much more readily available given
technology advancements. How we receive
information and our access to it has certainly
changed and when used in positive fashion this
has been beneficial. The care and management
of our animals is more fine-tuned than it use to
be. So while lots has changed in terms of the
type and kind of animal, and how we care for
them - what has remained constant is the value
of the program in raising great young people.

LAST, BUT NOT LEAST, WHAT IS
YOUR FAVORITE MEAL2 ONE YOU

COULD NEVER LIVE WITHOUT?

Great steak, barbecue, pizza and Mexican
are my favorites. Hard to turn any of those
down!

=

tonio

Stock Show & Rodeo




PREMIER DESIGN FOR

PREMIER LIVESTOCK

PREMIER INITIATIVE

WEB - GRAPHIC - SOCIAL - PRINT

AUSTIN & DYLAN VOYLES
D 830.708.6419 dylan@premierinitiative.com
A 806.632.5258 austin@premierinitiative.com
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AMERICA’S YOUTH LIVESTOCK MAGAZINE

. P.O. BOX 19357
MAIL IN SUBSCRIPTIONS: AMARILLO, TEXAS 79114

LOOK FOR OUR ONLINE SUBSCRIPTION FORM!

NEW RENEWAL
___ One Year Subscription (10 Issues) for $35 MAILING FEE
____ Two Years for $65 MAILING FEE
____ Three Years for $80 MAILING FEE *COUNTY AGENTS AND AG TEACHERS ONLY*

PAYMENT MUST ACCOMPANY ALL ORDERS

NAME

Address
City State Zip

Phone Email
Credit Card # - - -
Expiration Date 3 Digit Security #

Order must be received by the 15th of the month to receive next issue mailed.




This is meant for a guide - it is subject to changes. Please check show catalogs for exact information!

AKSARBEN STOCK SHOW
Grand Island, NE / 402-554-9600
www.aksarbenstockshow.com
September 24 - 26, 2021

ALABAMA NATIONAL FAIR
334-272-6831 / www.alnationalfair.org
October 9 - 18, 2021

AMERICAN ROYAL LIVESTOCK SHOW
816-221-9800

www.americanroyal.com
October 14 - 25,2020

ARIZONA NAT’L LIVESTOCK SHOW
602-258-8568 / www.anls.org
December 27-31, 2020

ARIZONA STATE FAIR
602-252-6771
www.azstatefair.com
October 7 - 31,2019

ARKANSAS SPRING LIVESTOCK SHOW
501-372-8341
www.arkansasstatefair.com

ARKANSAS STATE FAIR
501-372-8341
www.arkansasstatefair.com
October 15 - 24,2021

CALIFORNIA STATE FAIR
916-263-3149
www.castatefair.org

July 9 - 25,2021

CANADIAN WESTERN AGRIBITION
306-565-0565 / www.agribition.com
November 30 - Dec 5, 2020

CENTRAL FLORIDA FAIR
407-295-3247
www.centralfloridafair.com
March 1 - 14, 2021

CENTRAL STATES FAIR
Rapid City, SD 605-355-3861
www.centralstatesfair

August 20 - 29, 2021

CENTRAL TEXAS STATE FAIR
254-933-5353
www.centraltexasstatefair.com
September 2 - 5, 2021

CENTRAL WASHINGTON STATE FAIR
509-248-7160
www.statefairpark.org/p/central-wa-state-fair
September 24 - October 3, 2021

COLORADO STATE FAIR
719-561-8484
www.coloradostatefair.com
August 27 - September 6, 2021

COW PALACE GRAND NATIONAL
415-404-4100
www.grandnationalrodeo.com

DIXIE NATIONAL

601-961-4000
www.mdac.ms.gov/bureaus-depart-
ments/state-fair-commission/dixie-na-

tional/dixie-national-livestock-shows/
February 16-21, 2021

EAST TEXAS STATE FAIR
903-597-2501 / www.etstatefair.com
September 24 - October 3, 2021

EASTERN IDAHO STATE FAIR
208-785-2480
www.funatthefair.com

FLORIDA STATE FAIR
813-612-7821 / www.floridastatefair.com
February 11 - 22, 2021

SEND YOUR MAJOR SHOW/ STATE FAIR INFORMATION

TO INFO@PURPLECIRCLE.COM TO BE INCLUDED!

FORT WORTH STOCK SHOW
817-877-2400 / www.fwssr.com
CANCELLED

GEORGIA NATIONAL FAIR
478-987-3247
www.georgianationalfair.com
October 7 - 17,2021

HEART O’ TEXAS FAIR
254-776-1660 / www.hotfair.com
Ocotber 7 - 17, 2021

HOUSTON LIVESTOCK SHOW
832-667-1000
www.rodeohouston.com

March 2 - 21, 2021

ILLINOIS STATE FAIR
217-782-0770
www.illinois.gov/statefair/pages/de-
fault.aspx

August 12 - 22,2021

INDIANA STATE FAIR
317-927-7577
www.indianastatefair.com
August 6 - 22, 2021

IOWA BEEF EXPO
515-966-0075
www.iowabeefexpo.com
February 14 - 21, 2021

IOWA STATE FAIR
515-262-3111 ext. 242
www.iowastatefair.org
August 12 - 22,2021

KANSAS JR. LIVESTOCK SHOW
316-706-9750

www kjls.org

October 1 - 3, 2021

KANSAS STATE FAIR
620-669-3600

www .kansasstatefair.com
September 10 - 19, 2021
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KENTUCKY STATE FAIR
502-367-5190

www.kystatefair.org
August 19 - 29, 2021

KEYSTONE INT’L LIVESTOCK EXPO
717-787-2905

www .keystoneinternational .state.pa.us/
October 1 - 10, 2021

LOUISIANA STATE FAIR
318-636-0649
www.statefairoflouisiana.com
April 29 - May 9, 2021

MARYLAND STATE FAIR
410-252-0200
www.marylandstatefair.com
August 26 - September 6,2021

MICHIGAN LIVESTOCK EXPO
www.milivestock.com

MICHIGAN STATE FAIR
www.michiganstatefairllc.com

MID-SOUTH FAIR
901-274-8800
www.midsouthfair.com
September 20 - 30, 2021

MINNESOTA STATE FAIR

4-H 612-624-8197 » FFA 651-288-4400
www.mnstatefair.org

August 26 - September 6,2021

MISSISSIPPI STATE FAIR
662-325-3515 / www.msfair.net

MISSOURI STATE FAIR
660-530-5600
www.mostatefair.com
August 11 - 21,2021

MONTANA FAIR
406-256-2400 or 800-366-8538
www.montanafair.com

August 13 - 21, 2021

MONTANA STATE FAIR
406-727-8900 / www.goexpopark.com
July 30 - August 7, 2021

NATIONAL BARROW SHOW
765-427-2692
www.nationalswine.com/shows/jr_
shows/nbs_jr_classic/nbs_jr_info.php
September 12 - 14, 2021

NATIONAL WESTERN
LIVESTOCK SHOW

303-297-1166 / www.nationalwestern.com
CANCELLED

NEBRASKA STATE FAIR
402-472-2805 (4-H) / 308-452-3828 (FFA)
www.statefair.org/p/getinvolved/270
August 27 - September 6, 2021

NEW MEXICO STATE FAIR
505-265-1791 / www.exponm.com
September 9 - 19, 2021

NORTH AMERICAN INT’L
LIVESTOCK EXPOSITION
(NAILE)

502-595-3166 / www.livestockexpo.org

October 15-23, 2021

NORTH CAROLINA STATE FAIR
919-851-9101

www.ncstatefair.org

October 14 - 24,2021

NORTH DAKOTA STATE FAIR
701-857-7620
www.ndstatefair.com

July 23 - 31, 2021

NORTH TEXAS FAIR & RODEO
940-391-3452 / www.ntfair.com
August 16 - 24,2021

NORTHEAST LIVESTOCK EXPO
www.northeastlivestockexpo.co
May 13 - 16, 2021

NORTHERN INTERNATIONAL
LIVESTOCK EXPO (NILE)
406-256-2495 / www.thenile.org
November 2 - 18,2021

OHIO STATE FAIR
614-644-4000
www.ohiostatefair.com

OKLAHOMA STATE FAIR
405-948-6700 / www.okstatefair.com
September 16 - 26, 2021

OKLAHOMA YOUTH EXPO
405-235-0404 / www.okyouthexpo.com
March 8 - 19,2021

OREGON STATE FAIR
503-947-3247 | www.oregonstatefair.org
August 27 - September 6, 2021

PENNSYLVANIA FARM SHOW
717-787-2905
www.farmshow @state.pa.us

PERMIAN BASIN FAIR & EXPO
877-550-3232/www.permianbasinfair.com
September 3 - 12,2021

RODEO AUSTIN
512-919-3000 / www.rodeoaustin.com
March 13 - 27, 2021

SAN ANGELO STOCK SHOW
325-653-7785 / www.sanangelorodeo.com
February 4 - 21,2021

SAN ANTONIO STOCK SHOW
210-225-0575 / www.sarodeo.com
February 11 - 28, 2021

SANDHILLS STOCK SHOW
432-366-3951
www.sandhillsstockshow.com
January 6 - 16, 2021
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SIOUX EMPIRE FAIR
605-367-7178
www.siouxempirefair.com

August 5 - 14, 2021

SIOUX EMPIRE LIVESTOCK SHOW
605-373-2016
www.siouxempirefarmshow.org
January 25 - 30,2021

SOUTH CAROLINA STATE FAIR
803-799-3387

www.scstatefair.org
October 13 - 4, 2021

SOUTH DAKOTA STATE FAIR
605-353-7340 / www.sdstatefair.com
September 2 - 6, 2021

SOUTH PLAINS FAIR
(Lubbock, TX) 806-763-2833
www.southplainsfair.com
September 24 - October 2, 2021

STATE FAIR OF TEXAS
214-421-8723 / www.bigtex.com
September 24 - October 17,2021

STATE FAIR OF VIRGINIA
804-994-2858 / www.statefairva.org
September 24 - October 3, 2021

TENNESSEE STATE FAIR
615-852-8997 / www.tnstatefair.org
September 10 - 19, 2021

THE BIG E
413-205-5047 / www.thebige.com
September 17 - October 3, 2021

TRI-STATE FAIR (Amarillo, TX)
806-376-7767 |/ www.tristatefair.com
September 17 - 25,2021

TULSA STATE FAIR
918-744-1113
www.tulsastatefair.com
September 30 - October 10, 2021

n "’"”Z‘t‘ f
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UTAH STATE FAIR
801-538-8400 / www.utahstatefair.com

WASHINGTON STATE FAIR
253-770-5410 / www.thefair.com
October 15 - November 1, 2020

WEST TEXAS FAIR & RODEO
(Abilene, TX) 325-677-4376
www.taylorcountyexpocenter.com
September 3 - 8,2021

WEST VIRGINIA STATE FAIR
304-645-1090
www.wvstatefairofwv.com
August 12 - 21, 2021

WESTERN IDAHO FAIR
208-287-5650 / www.idahofair.com
August 20 - 29, 2021

WESTERN JR. LIVESTOCK SHOW
www.westernjuniorlivestockshow.com
605-598-6221

WISCONSIN STATE FAIR
414-266-7051 / www.wistatefair.com
August § - 15,2021

WORLD BEEF EXPO
414-266-7000

www.worldbeefexpo.com
September 23 - 26, 2021

WORLD PORK EXPO
765-463-3594
www.worldpork.org/swine-show
June 9 - 11, 2021

WYOMING STATE FAIR
307-358-2398 / www.wystatefair.com
August 17 - 21,2021

T ‘

This is meant for a guide - it is subject to changes. Please check show catalogs for exact information!

N A

s

ADVERTISERS,
SUBSCRIBERS,
LIVESTOCK SHOW,
ETC...

If you have moved, had
a 911 address change or
your address is
incorrect on your mailing
labels please, please send
us both the OLD and the
NEW or CORRECTED
Addresses direct to
Purple Circle. The postal
service is throwing away
hundreds of dollars worth
of magazines that are not
getting delivered. They
only return the cover to us
- some with an address
correction, but more often,
with nothing. That is why
there’s a charge to resend
them to you. Please help
us get the magazines
delivered.

QE : .
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There seems to be no shortage of uncertainty these days. Although
many hoped that 2021 would usher in a sense of normalcy, that
hope has quickly been replaced with continued doubt. When the

Texas major show season was brought to an abrupt halt in March
of last year, many people felt that the pandemic would be over

within a few months, and they purchased projects feeling confident

that by the following spring, everything will have returned to
normal. Unfortunately, as we approach another spring, that sense
of hope has been replaced by the grim reality that the stock show
schedule continues to remain in the hands of local, state, and
national officials. With the continued uncertainty comes concerns
about what stock show families will decide to do in regard to
purchasing next year’s projects. Many breeders feared that last
year’s sales would be significantly impacted by the pandemic
and subsequent shutdowns, but, for many, those fears were laid
to rest. Now, those fears are rising again as several national
shows have canceled, and there is talk by government officials of
continued shutdowns. Those concerns led to the month’s question,

“If the spring majors are canceled, will that affect your decision to

purchase show animals this spring, and if so, how2” At the Odessa

Stock Show, | asked parents of steer exhibitors, who are scheduled

to begin buying next year’s projects in the coming months, this
question. Although nearly all agreed that cancellations would
cause them to alter their buying pattern, they also said that
they plan to purchase steers again because they believe in the
importance of the program.




“I was just talking to one of my friends earlier about how canceling the spring majors
would affect everything because right now is the time to start buying our new crop for
next year. So, it is like you are sitting on the fence. Do you buy or do you not buy2 With
cattle, it is not cheap. Where we get in a situation is that we also raise show cattle to sell.
Our hearts are in it, and our livelihood is in it. We will always buy show cattle as long as
there is somewhere to go. The main reason we do this is because it teaches our kids so
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many values: hard work, dedication, and life skills. They meet lifelong friends. | grew up
in a barn. We will purchase for next year and hope everything is normal.”

TIFFANY SWAN
SHALLOWATER, TEXAS

“If the majors are canceled, it will affect our decision
because of the money. We will probably cut back on the [
number of cattle we will feed. We dropped off from 17 S8
the year before to 4 this year.” =

WILLIAM GILL
MIAMI, TEXAS

“Financially, yes, it will affect a lot of our decisions.

However, the kids love it, and it is a good project for

them. So, | think, regardless, you still do it. Just on a
smaller scale than we normally would.”

STEPHANIE DAVIS
LUBBOCK, TEXAS

“Sure, that would affect the way we think about going
forward, buying cattle. It’s tough to spend a lot of
money on projects if you don’t know if you will have a
show and sale to go to. We might look at cutting the
number that we buy or spending less. Maybe have the
same number of cattle but not spend as much.”

KELLI HINSLEY
FLOYDADA, TEXAS

“We would be disappointed if the shows cancel, but as
soon as they open, we will be there.”

COLE CRISWELL
IDALOU, TEXAS

“As a breeder, it is going to affect sales because a lot of families rely on trying to make a
sale hole or even a floor check to buy the next year’s project or even pay for feed. So, it is
going to affect calf sales for sure. People may only go down to half of what they normally
buy or cut their overall budgets by half. It will affect sales for sure. As for my own family,
next year will be my daughter’s first year to show, and she will be able to show at her first
majors in 2022. Therefore, we will definitely show. We are in this thing.”

JOSH MARTIN
POTH, TEXAS
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“But even if you should suffer for righteousness’ sake, you will be blessed. Have no fear
of them, nor be troubled, but in your hearts honor Christ the Lord as holy, always being
prepared to make a defense to anyone who asks you for a reason for the hope that is in
you; yet do it with gentleness and respect, having a good conscience, so that, when you
are slandered, those who revile your good behavior in Christ may be put to shame.”
1 Peter 3:14-16
It is probably safe to say that most of us are well practiced at having an argument on our preferred
social media platform, whether that argument be about politics or the latest decision by the county
stock show board. The internet has made information readily available that can back up our arguments
and prove the validity of our way of thinking. Many people read current event articles or watch videos
for hours to keep abreast of the latest happenings and how the talking heads filter those events
through the spectrum of their political and personal beliefs. But, as Christians, we must ask ourselves
if we are spending as much time studying the Word as we are studying what our political leaders are
saying. Can we quote the Bible like we can quote the Constitution or the Bill of Rights? Do we know the
stories of the faithful servants from the Bible like we know the personal history of our favorite political
leader? Can we defend the basic tenets of the Christian faith like we can defend the basic tenets
of conservatism or liberalism? This world is temporary, and the Bible tells us that God gives us our
political leaders. So, why don't we, as believers, spend more time learning about things that are eternal
rather than temporal? As the verses above state, we should be able to give proof for the hope we have
in Jesus. This includes two parts. We must be ready to give an account of the wonderful things that
Jesus has done in our lives, and we must be ready to tell the world why we choose to say that Jesus
alone is the way to salvation. In a Church that seems to be increasingly satisfied with a watered-down
version of the Bible, true believers must be able to defend the fundamental beliefs of Christianity,
including that Jesus is the Son of God who is fully God and fully man, that the Cross was necessary for
salvation, that Jesus was resurrected, and that the Bible is the timeless and infallible Word of God. We
must also remember the last part of the verses which instructs us to live gentle, honorable lives that
cannot be slandered by those who disagree with us. The critics of the Church may be able to revile our
beliefs, but they cannot deny our good works. So, let us demonstrate our faith in what God is doing by
spending more time in His Word and less time in the news. This does not mean that Christians should
stick their proverbial “heads in the sand”. This means that we are demonstrating that God is greater
than any circumstances or government. After all, “the peace of God, which surpasses all understanding,
will guard your hearts and your minds in Christ Jesus.” (Philippians 4:7)
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[ONE.]

DEVELOPING A STRONG WORK ETHIC

The most rewarding things from showing livestock are developing a strong work ethic and meetin? the best people you'll ever be around. There have
been many friendships made in the barns that won't be forgotten.

[TWO.]

TRUSTING THE PROCESS

The most challenging thing about showing livestock is trusting the process. A lot of the time we may have doubis, but never lose sight of the end goal and the
road fo getting there.

[THREE.]

OUTPERFORM OTHERS IN THE RING

Always outperform others in the ring. | understand that we all may not have the best of the best livestock in our barns, but the one thing you can
control is how well you and your animal work as a team. Don't be afraid to put another 10-15 minutes in each day. That exira time working with your
animal adds up quick!

[FOUR.]
WORK ETHIC, HONESTY, AND TRUST

The values that are most important to me are work ethic, honesty, and trust. You can accomplish anything you want with those three values.

[FIVE.]

TRY NOT TO MAKE THE SAME MISTAKE TWICE

The most important showmanship ﬁﬁ is fo know your animal. Whether it be a goat, lamb, steer, hog, etc.. find the best and worst parts about your
animal. Know how to accentuate the best parts and hide the not so great ones. Specifically for goats, only drive them to the point at which they look
good until a judge comes to handle them.

[SIX.]

HONEST, HARDWORKING AND HELPFUL

When | graduate, | want to be remembered in the stock show world as an honest, hardworking, and helpful individual.

[SEVEN.]

DONALD TRUMP

The celebrity that | would take to lunch to discuss 4-H would be Donald Trump. We would discuss all there is to know about the industry and how
amazing it is.

[EIGHT.]

SLIGHTLY STUBBORN WITH A SMILE

My friends would describe me as hardworking and slightly stubborn with a smile on my face. | always try to stay positive. Especially in the
unprecedented times we're in now.

[NINE.]

PURSUING A BACHELORS IN EXERCISE SCIENCE

In five years, | see myself at Angelo State University pursuing a bachelor's in Exercise Science and acquiring my D.PT.

[TEN.]

"Rock hottom will teach you lessons that mountain tops never will.”




[ELEVEN.]

DANIEL KRUMMEL

My role model is Daniel Krummel. He's moved across the country several times following his passion and love for livestock. He's always a phone call
away and has wanted the best for me since day one.

[TWELVE.]

GRADUATED WITH MY D.P.T.

In ten years | hope to be graduated from college with my D.P.T., be a successful physical therapist, and confinue raising show goats with my family.

[THIRTEEN.]

KNOWING YOUNG PEOPLE ARE WATCHING

Knowing | have young people watching me makes me want to be the best influence | can. If | can achieve that goal, then I'd call my time in the
agricultural industry truly successful.

[FOURTEEN.]

SETTING GOALS FROM DAY ONE

| like having goals set from day one and creating a plan based on how I can achieve them. From there, it's trusting the process and reaching those
goals with perseverance.

[FIFTEEN.]

REACHING GOALS SET FOR MYSELF

I will be the first to tell you that the ribbons and buckles are validation of hard work in the barn. Success to me isn't all about the winning, but
reaching the goals set for myself. If I can increase my smaller goals little by little and keep reaching them, | know I'm on the right track of doing big
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My name is Reid Decker. | am 18 years old and a senior at Wall Hiﬁh
School in Wall, Texas. | am the son of Chad and Debra Decker and | have
an older sister who showed goats.
| am a member of several %roups at school and in our community including
National Honor Society, FFA, Wall High School Student Council, varsity
baseball, my church youth group, and ?am currently serving as the Junior
Meat Goat Show Circuit - Junior Board of Directors President. | will
graduate in May with a 99.6 GPA and will attend Angelo State University
in the fall to obtain a Bachelor of Science in Excercise Science. | plan to
continue my education in pursuit of a D.P.T. degree in Physical Therapy. |
started showing goats when | was in the 3rd glrade. My sister was showilég
goats, so naturally, | showed goats with her. In the beginning, it was har
as we were that family who said, “let’s show some goats in 4-H.” To
improve my showmanship, | really didn’t have anyone that could mentor
me, so my family saw a post about goat camp. Dad got me signed up and
he took me to A&M goat camp not one, nor two, but FIVE years in a row.
My mom thought | was a pretty good showman after the second year, but |
guess | am a perfectionist when it comes to setting up goats and I continued
to go back to %oct camp. Now that | am older, | get to be the mentor for
the younger showmen. Through the years, my mom and | traveled many
miles in the late summer and fall aftending jackpot shows through the
Junior Meat Goat Show Circuit. JMGSC gave me a chance to learn more
about judges, goats, and “ring time”. | am proud to say that | have won
the Champion Overall, Champion Senior Division, and Champion Senior

Showmanship my junior year. The opportunities and friendships through
JMGSC make it a specia or?anizqtion. | have won first place ribbons at

Texas majors, earned sale slots at theTexas majors, and will cherish the
memories and numerous friendships | have made along the way. | will
continue to chase the big banners as | finish out my senior season showing
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ON THE EDGE OF COMMON SENSE // WEEK OF JANUARY 25, 2021

If Herefords were black and Angus were red
would breeders of Herefords breed Angus instead?
| mean, would the people who bred Herefords first

be now breeding Angus if things were reversed.

Or would they be loyal to red, white and true
To color of cowlick be always true blue?
If such were the case would they dis all the blacks,
Tell jokes about prolapse, compare them to Yaks

More suited for saddle or wearin’ a yoke
Than stubbornly breeding until they go broke.
And those of the Aberdeen Angus cartel,
would they tout maternal endowments, as well, —

Promoting their native resistence to thorns,
while cursing as mutants those not sprouting horns.
Just draggin’ their sheath through the cheatgrass and burrs
like leaky ol bass boats nobody insures.

Debate would rage on like it does anyway
if South had worn blue or the North had worn gray,

Or if Henry Ford had been Hank Chevrolet
You'd still be a Ford man... or would you, today?

So if Herefords were black and Angus were red
would breeders of Herefords breed Angus instead?
The question begs deep philosophical thought
but don't get disgruntled or get overwrought

The breeders of purebreds run true to the grain
And efforts to change them would just be in vain
And not ‘cause they think other cattle are bad —
“I'm stickin" with this one, ‘cause that's what Dad had.”

www.baxterblack.com
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AMERICA’S YOUTH LIVESTOCK MAGAZINE

- ~PURPLE GIRCLE

ADVERTISING RATES

AD SIZE PRINT READY DESIGN RATE

Full Page $550 $150
1/2 Page $350 $100
1/4 Page $250 $75
1/8 Page $125 $50

Front cover, back cover, inside front cover(s), inside back cover(s), inserts
along with other special positioned pages are priced upon request. Contract
rates are available in 3, 6 and 10 month contracts.

Design Strategy. Purple Circle Magazine contracts all design work through
Premier Initiative LLC. We also realize the importance of working with all
trusted graphic design artists, and value their submissions and insight!

ADVERTISING SIZE REQUIREMENTS

=

Page 8.5" x 117 1/2 Page 8.5 X 5.5” 1/4 Page 4.25" x 5.57

1/8 Page 2.125" x 2.75"
+ .25 Bleed

Full page ads require a bleed. File size with bleed for a full page ad is
8.75" x 11.25". Along with this, all content should not extend into the

0.5" margin surrounding the edges. This area could be trimmed or used
during binding, and the Purple Circle Magazine is not responsible for
content in this area. Please contact us for any questions concerning this.

SUBSCRIBE
LENGTH  ISSUES PRICE
8

1 Year $35
2 Years 16 $65
3 Years 24 $80

WE ARE SOCIAL

Follow us for show updates, advertisement highlights and everything between!
©0

SEND ADS TO
INFO@PURPLECIRCLE.COM

SUBSCRIPTIONS

www.purplecircle.com

2021 DATES

Available February 1
Advertising Deadline January 15

MARCH/APRIL
Available March 1
Advertising Deadline February 20

MAY /JUNE
Available May 1
Advertising Deadline April 20

I

ULY/AUGUST
Available June 1
Advertising Deadline May 20
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Available September 1
Advertising Deadline August 15

OCTOBER
Available October 1
Advertising Deadline September 15

NOVEMBER
Available November 1
Advertising Deadline October 15

DECEMBER/JANUARY
Available December 1
Advertising Deadline November 15

WANT TO BE IN PC?

SEND PHOTOS & ARTICLES TO
INFO@PURPLECIRCLE.COM

Purple Circle always welcomes photos
for GOTCHA! Show Results, Articles
and information regarding upcoming
events. Please email us your content

today and you might be featured
in an upcoming issue!

CONTRACTS
830.708.6419
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TRADER'S BILLBOARD

AUCTIONEERS/ SALES SERVICES

Full time Auctioneer & Marketing Specialist
Donda Cordova @ DOUBLE S AUCTIONS
We can sell your auction, animals and
help promote your event. 806-452-9100
www.doublesauctions.com Amarillo, TX

DALE COOPER AUCTIONEER
8501 Reno West, El Reno, OK 73036
405-262-7988 h, 405-203-6960 cell

GOATS

CRAMBLET SHOW GOATS / LAMBS
14200 FM 1062 - Canyon, Tx 79015
Dale 303-594-1671

JUNIOR MEAT GOAT SHOW CIRCUIT
7 N River Bend Road - Comort, Tx 78013
www.jmgsc.com

RAFTER KL BOER GOATS

6830 Eagle Rd, Las Cruces, NM 88012
trkcruces@aol.com

575-649-6979

ROCKET SHOW GOATS
Wellington, Texas

Cody Phillips 806-205-0016
Drew Taylor 806-781-9661

S & KLIVESTOCK
12180 McFall Road

lowa Park, TX 76367
Alex Staley 951-852-5739

SMITH, DONALD CLUB LAMBS
5070 CR 139

Colorado City, TX 79512
325-728-2379 home, 325-725-3641 cell

SWINE

C - 4 SHOW PIGS

1230 S Hwy. 208

Colorado City, TX 79512
325-242-5503 hscog@wtixs.net

CHESTER WHITE ASSOCIATION
P O Box 9758, Peoria, IL 61612
www.cpsswine.com
309-691-0151

COBB, STEVE & FAMILY

3521 County Rd. 505 - Lake City, AR 72437
870-486-5894 Office, 870-219-7281 Steve
www.stevecobbfamily.com

COUTS, JOE FARMS

HAMPS - CROSSES - SPOTS
jemmg@nts-online.net
806-663-1630 or 806-669-6278

DUELM'S PREVAILING GENETICS
192 Altwein

New Braunfels, TX 78130

Rory 830-608-5058, 830-606-7547

HOWELL, KEVIN HOG FARM

1967 FM 2386, White Deer, TX 79097
kevinhowellhogs @gmail.com
806-570-2046

A FOUR Line Listing
for only $50 per
year in 10 issues

NATIONAL SWINE REGISTRY / NJSA

P O Box 2417, West Lafayette, IN 47996
www.nationalswine.com
765-463-3594

REAL HOG FARMS

15492 Real Rock Rd, Marion, TX 78124
realhogfarms @realhogfarms.com
210-827-7351 Chuck, 210-216-2688 Russell

SHIPLEY SWINE GENETICS

8086 Marion Rd., Newark, OH 43055
www.shipleyswine.com
1-866-376-8986, Randy 740-745-2911

TEAM PUREBRED
521 Clover Ct, Gibson City, IL 60936
www.teampurebred.com 402-672-5964

TEXAS PORK PRODUCERS
512-262-0595, tppa@texaspork.org
www.texaspork.org

THERIOT SHOW PIGS

209 Hwy 3256, Lake Charles, LA 70615
Darren 337-309-7222

Austin, Blaise & Ayce Theriot

BUCKLES, TROPHIES, ETC.

TRES RIOS SILVER
P O Box 820, Llano, TX 78643
800-550-7535 www.tresriossilver.com
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FEED & OTHER SHOW SUPPLIES

LUBRISYN
LubriSynLivestock.Com
855-299-7223

SULLIVAN SUPPLY
Hillsboro, TX 1-800-588-7096
Dunlap, IA 1-800-475-5902
www.sullivansupply.com

WEAVER LEATHER LIVESTOCK
1-800-932-8371
www.ridethebrand.com

LIVESTOCK SHOWS

AMERICAN ROYAL LIVESTOCK SHOW
1701 American Royal Ct,

Kansas City, MO 64102
www.americanroyal.com * 816-569-4054

AKSARBEN LIVESTOCK EXPO
8707 W Center Rd, Omaha, NE 68131
www.aksarben.org 402-554-9600

FORT WORTH STOCK SHOW
P O Box 150, Ft. Worth, TX 76101
www.fwssr.com 817-877-2400

HOUSTON LIVESTOCK SHOW

P O Box 20070, Houston, TX 77225
www.rodeohouston.com
832-667-1000

NATIONAL WESTERN STOCK SHOW
4655 Humbolt St, Denver, CO 80216
www.nationalwestern.com
303-297-1166

OKLAHOMA YOUTH EXPO
500 NW 30th, Oklahoma City, OK 73118
www.okyouthexpo.com 405-235-0404

RODEO AUSTIN

9100 Decker Lake Rd., Austin, TX 78724
www.rodeoaustin.com

512-919-3000

SAN ANGELO STOCK SHOW

200 W 43rd St., San Angelo, TX 76903
www.sanangelorodeo.com
325-653-7785

SAN ANTONIO STOCK SHOW

P O Box 200230

San Antonio, TX 78220
www.sarodeo.com 210-225-0575
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A FOUR Line Listing
for only $50 per
year in 10 issues

STOCK & HORSE TRAILERS

BRUTON "EASY PULL" TRAILERS
1801 N. Main, San Angelo, TX 76903
Email: brutontrailers@aol.com
325-655-5733 - fax 325-658-6695

H & H TRAILER SALES
4806 Idalou Rd., Lubbock, TX 79408
800-223-9384

MINISTRIES

SHORT ROUND MINISTRIES
Ray Perryman, 806-790-9298 cell
Springtown, TX
Do you have a sale, show or
other event that needs an
Uplifting Word of God
Service???
If so, call Ray and book him now.
He travels from coast to coast
spreading God's Word.

Trader's Billboard is an effective way to promote
your name and product to potential buyers!

We reach thousands of households nationwide by mail but are also
seen by countless people searching the INTERNET for Quality
livestock, products and services.

Don't miss your chance to be seen.
You can have a FOUR Line Listing for only $50 per year in 10 issues or
for $100 per year you get 10 issues plus 365 days on our popular web
page on the internet. Mail, fax or e-mail your listing today.
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OUR MISSION

The College of Agriculture,
Food and Environmental
Sciences fosters teaching,
scholarship and servicein a
Learn by Doing environment
where students, faculty

and staff are partnersin
discovery.

LEARM BY DOING

CAL POLY

College of Agriculture, Food
& Environmental Sciences

COLLEGE OVERVIEW

The Cal Poly College of Agriculture, Food and Environmental Sciences is
globally recognized as a center of excellence in applied sciences through
responsive scholarship, leadership and service to others.

Since 1901, the college has used a Learn
by Doing approach to prepare leaders in
sustainable agriculture, food systems, and envi-
ronmental and life sciences who are equipped
to contribute to the diverse needs of society and
meet state and global demands.

Adjacent to the San Luis Obispo campus core,
nearly 6,000 acres of agricultural production,
processing and research land and facilities are
available to students. The 3,200-acre Swanton
Pacific Ranch in Santa Cruz County, California,
provides forest, range and watershed resources
for additional research and production. And,
the 450-acre Bartleson Ranch in nearby Arroyo

Grande, California, provides avocado and lemon
groves for additional research.

Pastures are nestled between the lower slopes
of Cuesta Ridge and Highway 1, and orchards,
row crops and experimental crops thrive in the
rich soil there. The campus farm contains animal
units, environmental horticulture facilities, an
arboretum, and an irrigation research center.

State-of-the-art facilities for meat processing, food
processing, dairy processing and research, and
wine production provide students with alearning
experience that prepares them for the industries
that await them.

% 3,200 ACRES

SWANTON PACIFIC RANCH

AN

CRUZ COUNTY, CALIFORNIA

Forest range and watershed resources

*E 000 ACRES

ADJACENT TO SAN LUIS
OBISPO CAMPUS CORE

Agricultural production, processing
and research land and facilities

........ % 450 ACRES

BARTLESON RANCH
ARROYO GRANDE, CALIFORNIA
Avocado and Iemnn groves



RANKINGS &

The College of Agriculture, Food and Environmental Sciences
has the fifth largest undergraduate enrollment in agriculture and
renewable resources programs in the nation.

Cal Poly has been named the best public, master’s-level university
in the West by U.S. News & World Report’s annual America’s Best
Colleges guidebook for 28 straight years.

The Horticulture and Crop Science department was ranked as one

of the Top 10 in the nation by the independent website Universities.

comin 2020.

The college ranked fourth in the nation for agriculture degrees
awarded to Hispanics and No. 4 for all minority students studying
agriculture, according to Diverse Issues in Higher Education.

BY THE NUMBERS

4.01 | 4]e4

The average high school GPA for Undergraduates enrolled
incoming first-year students (2020) (2020)

1,000

First-year student applications (2020) of those applicants were accepted
(2020)

89%

Student club and team of graduates go on to jobs directly
opportunities related to their major

DEPARTMENTS AND
UNDERGRADUATE MAJORS

AGRIBUSINESS:
Agricultural Business

AGRICULTURAL EDUCATION AND COMMUNICATION:
Agricultural Science
Agricultural Communication

ANIMAL SCIENCE:
Animal Science
Dairy Science

BIORESOURCE AND AGRICULTURAL ENGINEERING:
Agricultural Systems Management
BioResource and Agricultural Engineering

EXPERIENCE INDUSTRY MANAGEMENT:
Recreation, Parks and Tourism Administration

FOOD SCIENCE AND NUTRITION:
Food Science
Nutrition

HORTICULTURE AND CROP SCIENCE:
Agricultural and Environmental Plant Sciences

NATURAL RESOURCES MANAGEMENT
AND ENVIRONMENTAL SCIENCES:
Environmental Earth and Soil Sciences
Environmental Management and Protection
Forest and Fire Science

WINE AND VITICULTURE
Wine and Viticulture

GRADUATE PROGRAMS

Master of Agricultural Education
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Master of Science in Environmental Sciences and
Management

Master of Science in Food Science
Master of Science in Nutrition

Master of Science in Agriculture with eight
specializations in:

BioResource & Agricultural Systems; Animal

Science; Crop Science; Dairy Products Technology;
Environmental Horticultural Science; Irrigation; Plant
Protection Science; and Water Engineering

CENTERS AND INSTITUTES

Brock Center for Agricultural Communication
Center for Sustainability

Dairy Innovation Institute

Irrigation Training and Research Center
Strawberry Center

Urban Forest Ecosystems Institute

CONNECT
805-756-2161 www.cafes.calpoly.edu

o Facebook: /CalPoly.CAFES
© Twitter: @calPoly_cAFES

Instagram: CalPoly CAFES

o YouTube: Cal Poly College of Agriculture,
Food & Environmental Sciences
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BRIAN LOWE
NATIONAL LIVESTOCK MANAGER
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1 C Floe
1 tsp Baking Powder
2 tsp Sugar

1 beaten Egg

1/2 tsp Vanilla

1/2 C Milk

2 tbsp melted Butter
1/2 C Blueberries

Spray mini muffin pan with nonstick spray.

Whisk together flour, baking powder and sugar.

Stir together egg, vanilla, milk and butter.

IAdd wet ingredients to dry ingredients

Fill each hole 2/3 full and press 2 blueberries in each
cavity.

Bake at 375 for12 minutes then flip each hole and bake
for another 3 minutes.

1.5 Ibs of beef strips | used thinly sliced round steaks
and sliced them into strips

1 green bell pepper sliced thick
1 red bell pepper sliced thick
1/2 onion sliced thick

1 1/2 cups of beef stock

3 tablespoons of soy sauce

1/4 teaspoon ground ginger
1/4 teaspoon garlic powder
1/4 teaspoon black pepper

2 teaspoon brown sugar

CUUKIES & CREAM BARK

J—

24 oz white chocolate
2 Tbs shortening
1 cup Oreos, crushed

Cover a cookie sheet with parchment paper.
Melt 12 oz of white chocolate chips and 1 Tbs
of shortening. Repeat with the remainder of the
chocolate and shortening. Once all the choc-
olate is melted stir in the cookie crumbs. Pour
the mixture onto the cookie sheet. Let it sit for 2
hours. Once it has set break the bark into piec-
es. Store in a sealed container.

Place the beef, bell peppers and onions in a slow
ooker.

Add the seasonings, brown sugar, and soy sauce over
he beef and peppers.

Pour the beef stock in the crock pot.

Stir to combine.

Cover and cook on low for 5 hours or until the steak is
cooked through.

Serve over a bed of white rice.




_POPPY SEED CHICKEN

12 cup butter, melted

1 sleeve Ritz cracker, crushed

1 teaspoon poppy seeds

8 ounce container sour cream

1 (10.75 ounce) can condensed cream of chick-
en soup

Bake chic
Preheat oven to 350

Combine sour cream and cream of chicken in a
bowl and add shredded chicken. Mix well.
Grease a 9X9 pan

Pour chicken mixture in prepared pan

In a separate bowl combine Ritz, poppy seeds
and butter.

Pour butter mixture in the pan

Bake for 25-30

Serve over cooked egg noodles or rice

P

ongpealhth

1 head cauliflower

1 tablespoon olive oil

1/2 teaspoon salt

1/4 teaspoon pepper

1/2 teaspoon onion powder

1/2 teaspoon garlic powder

1/4 cup grated parmesan cheese

Preheat oven to 400. Spray a baking sheet
ith cooking spray. Cut cauliflower into flo-
rets. Toss cut cauliflower with olive oil, parme-
san, and spices. Place on baking sheet. Bake

for 30 minutes.

3 C corn juice of 2 limes
6 slices cooked bacon 1 tsp chili powder|
1 TBS cilantro 1 tsp garlic powder
1 jalapeno, minced salt

1/3 C mayo black pepper

In a large bowl, combine all ingredients.
Stir until ingredients are completely mixed and coated in
dressing.

Do you have a favorite recipe you think we should highlight? Send it our way!
info@purplecircle.com

ARMESAN ROASTED CAULIFLOWER
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CORRECTION
2020 HEART OF TEXAS LIVESTOCK SHOW
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This valuable Showman’s tool is found
in your mailbox, not your tackbox!

In each issue:
* Dates for sales and shows ¢ Show Results
Informative and entertaining articles
* Junior Questions
* Advertisers for that "Top Quality" Product
Give us a call or mail your payment and information to:

PACIFIC SHOWCASE
P.O. Box 41430 ¢ San Jose, CA 95160
408/888-2503 * Fax 408/776-9811

ADVERTISERS: ~ Subscriber Rates:

1yr 2 yrs.
Your target market o s
isjl-l sta call away! First Class $35 $65

U.S. RATES ONLY — CALL FOR INTL. RATES

Checkloutlouryvebsite:

meSHITWTIITTES

THESHOWTIMESMAGAZINE.COM
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AKSARBEN - KEYSTONE INT. LIVESTOCK EXPD
MINNESOTA BEEF EXPD + NORTH AMERICAN T

OHID BEST SHOWS - HOOSIER BEEF CONGRESS
PENNSYLVANIA FARM SHOW
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livestock photos

LINDE SUTHERLY (937) 875-0470
3461 New Carlisle Saint Paris Road | New Carlisle, OH 45344

www.lindeslivestockphotos.com

PURPLE CIRCLE 117
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WANT TO BE FEATURED?
SEND PICS TO INFO@PURPLECIRCLE.COM
SUBJECT LINE: GOTCHA!




ALAMOGORDO, NEW MEXIGCO
OTERO COUNTY FAIRGROUNDS
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ENTRIES OPEN FROM 8-10AM
' BREEDING HEIFERS START AT 11AM
S8 B } STEERS & MARKET /—/E/FERS TO FOLLOW

/' S$35/HEAD/RING > RINGS) CASH ONLY
/" JUDGES AARON COOPER, TX
| J / TRACY DRUMMOND, NM
¢ 92 Sof GEDAR FIBER ONLY
(, | Sl GENERATORS ENCOURAGED

— =
NEW MEXICO
CLUB CALEASSOCIATION
JOSH RAMSEY 5/5.921.38395 KATIE RAMSEY 5/5.921.5990

COVID SAFE PRACTICES WILL BE REQUIRED




ADVERTISING INDEX

W7m loall %W adverdizers!
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Devin Sisk Photography ..................... 88 Slate)Group Wi W S5 G G G S O G 16
ERd(G dmelGEnElicsh . .. O A SutheinGold @ OO0 CF¢ IBC
Heimer Hampshires ..........cccceeeeeennnnn... 23 Southern Superior Sires ..................... 72
BIRIGEneicsiy (it G Gl GG (51 €0 G 1224Stee rdvvarsesy. 5 (5 Su, 615 50 C15 S0 0. 121

llofie StaTAGR: @ a0 B 4. O 000 4P

Linde’s Livestock Photos

INATTicats il @i G0, Gl €110 G, el Colg, AIL: Gl 6,

PURPLE CIRCLE

UPCOMING DEA IN '
o %ﬁwﬁ ;0 sy

FEBRUARY 20 - MARCH/ APRIL ISSUE

PURPLE CIRCLE 121



genetics

—

EFOR GOD

& AND COUNTRY

i II SPECIAL NAME SAVED FOR A SPECIAL BOAR!
WE HA I7£ '‘BEEN TRYING TO MAKE ONE LIKE THIS FOR MANY YEARS

,’( RS : er?‘ ‘;"
WYAS v" ’J

RED STAT

THE DENSEST FEATURED, SHAGGIEST HAIBED
THAT WE HA VE EVER CREATED 3 ;
THE REAR LEG SIZE AND FUNCTION WE BELIEVE IN AMD
ARE RAPIDLY TRYING TO REGENERATE TIME AFTER TIME

LlTIERMATE

CHEETAH X NEVER BEFD

!

GAC AND L
ﬁ%?%%@mmmmﬂhwm
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WWW.HFGENETICS.COM
PORT LAVACA, TEXAS
CASSIDY // 361.920.1015 JIMMY // 361.920.0964



ored py Steve Cobb & Family

OVERRULED X NEVER BEFORE X ON TARGET

Vlgirour wels gio 1 view oup elie give bty for 2071

CALL TO ORDER 812-755-4306
WWW.SOUTHERNGOLDSIRES.COM
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