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ROADSIDE ASSISTANCE FOR LIVESTOCK SHOWMEN

Be When Traveling with Your Livestock

Truck and Livestock Trailer Roadside Assistance
for Less than $0.50/day

JOIN TODAY
HAULSAFE.COM
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AUSCLE POP
IMPROVEE HANDLE

“For all species, administer 1 tube
. three hours prior to show.

d RMDUEUGEEES | RESS

Feed at the rate of:

Sheep & Goat: 10-15cc per head,

twice per day

Hogs & Cattle: 15-20cc per head,

twice per day

RODUCTS

& IMPROVE HANDI

Refer to product guides for
feeding directions.

ATTITUDE

& REDUGCERSFRESS

Feed at the rate of:
Sheep & Goat: 15-20cc per head,
one hour before show
Hogs & Cattle: 30-40cc per head,
one hour before show

STOCK SHOW

fOVMB®

TO ORDER: CALL (325) 294-4555 OR VISIT WWW.STOCKSHOWSECRETS.COM
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ADVERTISINGRATES

$550
$375

Full Page
1/2 Page
1/3 Page $300
1/4 Page $275

ADVERTISINGSIZES

8.5"x5.5" 2.83"x11" 4.25"x5.5"
Full page ads require a .25" bleed. Files size with bleed for a full page ad is 9"
x 11.50". Along with this, all content should not extent into the 0.5" margin
surrounding the edges. This area could be trimmed or used during binding,
and the Purple Circle Magazine is not responsible for content in this area.
Please contact us for any questions concerning this.

8.5"x11" +.25" bleed

SUBSCRIBETODAY

1 Year $35
2 Years $65
3 Years $80

Purple Circle Magazine contracts all design work through
Premier Initiative LLC. We also realize the importance of working with all
trusted graphic design artist and value their submissions and insight.

WANT TO BE IN PC?

Purple Circle always welcomes photos for GOTCHA!, show results, articles
and information regarding upcoming events. Please email us your content
today and you might be featured in an upcoming issue!
info@purplecircle.com « www.PurpleCircle.com

DATESYOUDON'T
WANT TOMISS.

FEBRUARY

Available February 1
Advertising Deadline January 15

SPRING EDITION
Available March 7
Advertising Deadline February 20

MAY/ JUNE
Available May 7
Advertising Deadline April 20

SUMMER EDITION
Available July 7
Advertising Deadline June 20

SEPTEMBER

Available September 1
Advertising Deadline August 15

FALL EDITION
Available October 7
Advertising Deadline September 20

WINTER EDITION

Available December 7
Advertising Deadline November 20
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The people and the experiences.

Sure, it's cool to win a show, a breed,
or even a class at some shows, but at
the end of the day, | truly believe that
the people | meet and the experiences
we share are definitely worth more
than any buckle, banner, or ribbo

Hard work, Dedication,
and perseverance. It
takes all of these to be
successful in showing, /
N\ business, and life. £

There are a lot of unknowns that
come with showing livestock
and most are out of your control.
Your animal might get sick, go
off feed, start to limp out of the
blue. You try to plan for these
unknowns but often there is

) nothing you can do about it. /£ & .




New showmen need to know that this

IS a marathon not a sprint. You aren't

going to win right away, your animal

won't always be the best at the show,

but the time and effort you invest over
the long run will get you there.

My love for the industry. In the
barn, | am talking with other
showmen, breeders, and parents.
| want to learn as much as | can
from them but | also want them to
share my enthusiasm for what
we do.

For pigs, light hands. This one
took me a while to learn but
it's important.
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| don't really keep up with celebrities. If someone
is unfamiliar with FFA and 4H members, | would
tell them that we are a great group of kids that
are hard working leaders who are making a
difference in this world. FFA and 4H are not
just about farming and animals, they are about
leading and making a difference in
your community.

Finished college with a degree
In animal science with a minor in
_grqlbusmess Hopefully raising some
quality showpigs and show cattle.




IF YOUR FRIENDS
& (OULD DESCRIBE
i Y)U HOW WOULD
THEY?

When he sets his mind
to something, he gets
it done, no matter what
it takes and there’s no
one better to have in
your corner when you're In a pickle.

WHO IS YOUR ROLE MODEL?

My role models are my Grandad, Gibby Dean,
and Mason Garner. My Grandad, since the day
| was born, has always been my number one
supporter. He’s truly shaped me into the man |
am today. Mason came into my life about five
years ago as a friend and pig breeder. Since
meeting him, I've had the amazing opportunity
to learn and work on the farm. | credit him for
creating the love of the show pig industry and
knowledge that | have today. | sincerely can't
thank them both enough for all they’ve done for
me and | hope that | can amount to any success

either of them have achieved.

© CHAMPION

Do you have a favorite quote or Bible verse?




Ten years from now, I'd like to be a leader
in the show pig industry, with 150 sows and
20 to 30 boars on stud, raising major level
winning show pigs. | plan on judging at several
major livestock shows around the country and
making a big impact on the livestock world.
I'd also like to be married by then and

maybe have a fow ciien WHAT ATES YOU TO BEA
= ' GOOD LEADER, AND T0 PUT FORTH

HOW DO YOUGOABOUT SETTING ~~~ YOURRBEST EFFORT?
GOALS IN ORDER TO BECOMEMORE "< me to put my best into ~
SUCCESSFUL? everything | do and into my livestock. |

W r _ hope that passion is rubbing off
| just like to envision my goals in my on others.

head. If | can dream it, I'll make sure
that | do everything in my power to
make those dreams into
a reality.

| am successful if | have given my all whether | win or lose.
Never doubt or question yourself. Just put your best out
there and know you’ve done everything you could.

i rresenren oy
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PURPLE CIRCLE 31

* Tremendous Responsive Control
- Stronger Double Clamp Reinforcement

- Available in Black, White & Brown

* Multiple Sizes for Cattle, Sheep & Goats

- Upgraded ALPHA Slip Resistant Super Grip!

"3 Show U Scholarship Program. Eligible to any s U P P LY
The Advantage
i college student 21 years or younger and high

\v school seniors. Applications online at
Sy

The Distinguished $20,000 Sullivan Supply/Stock

Dunlap, IA - Hillsboro, TX - Lodi, CA - Hillsboro, OH

: / N www.sullivansupply.com and due March 15th. )
/ / 800-475-5902 @ www.sullivansupply.com
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WANT TO BE FEATURED?
SEND PICS TO INFO@PURPLECIRCLE.COM
SUBJECT LINE: GOTCHA!
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AMERICA'S YOUTH LIVESTOCK MAGAZINE

. P.O. BOX 19357
MAIL IN SUBSCRIPTIONS: AMARILLO, TEXAS 79114

LOOK FOR OUR ONLINE SUBSCRIPTION FORM!

NEW RENEWAL
___ One Year Subscription (10 Issues) for $35 MAILING FEE
___ Two Years for $65 MAILING FEE
____ Three Years for $80 MAILING FEE *COUNTY AGENTS AND AG TEACHERS ONLY*

PAYMENT MUST ACCOMPANY ALL ORDERS

NAME

Address

City State Zip

Phone Email

Credit Card # - - -

Expiration Date 3 Digit Security #

Order must be received by the 15th of the month to receive next issue mailed.
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] JLAIE 15 PAVTOR EASTER

| am the Daughter of Neil and April Easter I'm the youngest out of four
| have two sisters Megan and Sydnee and a Brother named Brice and
seven nieces. | was born in The Woodland where my family lived until
| was in the second grade. My family has been showing for the last 24
years. When my Dad took a job with Lee Lewis Construction he moved
us to west Texas where me and my brother and one older sister began
showing in Frenship FFA. Will Edwards was the first one that truly showed
me how to show a pig. He was always giving me hard time because |
showed with my left hand. He would always say real showman use their
Right Hand. It was during those early years that | grew to love showing
pigs. You could say that | have grown up around the show ring. It has
been an experience that | would never exchange. You see it has been
thru the Junior FFA and the FFA program that | have grown to have
Respect for not only showing but all of the events that are associated
with the FFA. | currently live in a small town right outside of Lubbock
Texas called Post. Two & half years ago | decided to move schools to
further my education in agricultural education at Tahoka ISD. | had some
dreams that | had not fulfilled and | was wanting to chase them and the
Tahoka FFA program gave me that opportunity. I'm heavily involved
In the FFA organization where | show swine, judge Livestock, and do
public speaking. | am currently The Vice president of Tahoka FFA and
I’'m Involved in the Student Council and National Honor society. One of
the struggles | had growing up with is learning how to deal with dyslexia.
Dyslexia is a condition of neurodevelopment origin that mainly affects the
ease with which a person reads, writes and spells, typically recognized
as a specific learning disorder in children. What | have found is that |
have not let it define who | am, either in the classroom or outside of
the classroom. If anything it has motivated me to work hard in all of my
endeavors. You see in life we can not always control what events or
valleys that life sends our way. The struggles are real but | have found that
if we surround ourselves with a team or tribe that believes in you; you will
reach your dreams and so much more. In the end, | have found that you
be you and with God’s help we will conquer our dreams. Over my show
career, | have been very fortunate to show across this great Nation from
the American Royal to the National Western throughout the State of Texas.
What | can say is the experience has been one that | will never forget.
There have been relationships made and great rewards received. My
Family has helped me chase these dreams and | could not say enough
or be thankful enough for all of the times spent going down the highway
and all of the memories that have been made. God has truly blessed me in
and out of the show ring. | want to leave you with a saying that my family
has truly stood by our whole show career. In the ring and out, “You do
your BEST and let GOD do the REST”. To the 806 and all of my Friends
and Family thank you for always supporting me and loving me along this
Great Journey. Time for the next Season “WRECK EM TECH”
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WHAT IS THE MOST REWARDING
THING ABOUT SHOWING LIVESTOCK?

Throughout my show career what | have found
to be rewarding is the relationships that | have
built around the state of Texas. What also |
have found to be rewarding is the family that
| have and the personal relationship with the
Group that | show with. It takes my family
but it also requires a whole tribe
of people helping and supporting
you when you are chasing

your dreams. ’ SWTHE
g/ ACHIEENC TG

) AABOUTESHOWINGILIVESTOCK?
WHAT VALUES ARE MOST It does not matter how hard you

IMPORTANT TO YOU? I work there are always challenges
Having a firm foundation and 1 and obstacles that you have to face.
Crugna et SRl \Whether it be an animal getting sick or
giving him all of the glory. | have Spllﬂlng a hoof or cracklng a pad. _ But |
found that at the end of the day. | A Y ERe iz S R R T e T
would much rather have his blessing you, they are the things that set
on the things that | do. It is my you apart.
relationship that | have with the lord
that | hold dear to my heart.

JHIMLLOASHOINAS




WHAT IS YOUR MOST IMPORTANT
SHOWMANSHIP TIP?

To always be a team player and encourage the ones that
win or lose. Always be the bigger person in side and
outside of the ring. Don’t get me wrong | love to win but
winning is not everything. | would much rather people see
that | have sportsmanship and walk away we others’ respect
and honor. Also, add To always work hard on your skin
and hair. Because if you aren’t DARK you are AINT Winning.

WHEN YOU GRADUATE, WHAT DO
YOU WANT T0 BE REMEMBERED FOR
IN THE STOCKSHOW WORLD?

| want to be known as the girl that would always be
helpful to others. | have found | gain pleasure by
helping others in the ring whether it be by brushing

have won.

. . shavings off of their pig or just telling them good luck as
rowi i, they are going out in front of me. What | have found is
2 q;i':“ N Y that | want younger girls to know that no matter their

ﬁ g Fora accomplishments. Kind words will always separate you
xfi': from the individuals that always have to tell you what they
P



IF A FRIEND
COULD
DESCRIBE
YOU. HOW
WOULD THEY?

Loud, outgoing, selfless
always getting my
word backward or my
pronunciation turned
around, thoughtful,
encouraging sweet, and

SUPPOSE YOU COULD TAKE ANY €. =i salty all at the same time
CELEBRITY TO LUNCH AND TALK A
TOTHEM ABOUT FFA/4-H, WHO
WOULD YOU TAKE AND WHAT
WOULD YOU TELL THEM?

| would have to say the
celebrity | would choose
would have to be Geroge
Straight, why you ask
because he has had a big
impact in the agriculture .
world and has already gotten Bl
so many people to follow his
lead and music that maybe
if | sat down with him and N=
told him the problems we
are facing as an industry that
maybe he would be able to
get to some people and open
up their eyes to this
great industry.

| see myself graduating from Texas Tech with
a Major in Animal Science and a Minor in Ag
Communication and starting my Master’s.




WHO S YOUR ROLE
MODEL?

| have had several but there are

few that stand out throughout
my life. Tracey Blount is one as
an eight grader that gave me the
fundamentals of judging livestock.

Todd Beyers the past few years &
has shown me that it is not always
how much you spend on a hog but it is the amount
of work that you put in on a day to day bases that will
separate you to the top. Shelbie Hannum through out
the last two and half years she has taught me how to put
forth the effort to never give up on my dreams.

Do you have a favorite quote or Bible verse?

To have a family and to raise my kids as my parents
raised me in the show barn. | want to either run a
major stock show or have my own business that is

e oo e o v WHAT MOTIVATES YOU
mw  TOBEAGOOD LEADER, AND
T0 PUT FORTH YOUR BEST EFFORT?




HOW DO YOU G0 ABOUT
SETTING GOALS IN ORDER T0 BECOME
MORE SUCCESSFUL?

At the beginning of every show year, | have a
board in my show barn where | write down
the things that | want to accomplish for the

year. | write them on the board so that | can
see them every day. To work hard even on
the days that | don’t feel like it, to challenge

When you can look back always knowing the outcome may or
may not be in your favor but knowing that you have left the show

ring or you have given your best in whatever you are doing. My
TEI_I_ US WH AT family has a quote on show boxes in our barn “We do our best

and God does the rest.” you see it is in these times if we give it
SU cc Ess our all that there is always a lesson to be learned.
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SALE SCHEDULE

MARCH 20

Newsom-Ripley Online Sale |

APRIL 17

Newsom-Ripley Online Sale Il

APRIL 22

The Exclusive

MAY 15

Newsom-Ripley Online Sale Il|

Young Guns

[EHA ml:n:nvs. mAY 15

rrrrrrrr

Sewsom:

SHOW GOATS

KEVIN Er CArRLA NEwsom | 325.716.3333
JEFF Er TINA RIPLEY | 979.204.8564

MAY 27
The Republic

JUNE 3

Newsom-Ripley/Flach Live Sale
Hosted in Fredericksburg

JUNE S5
Friday Night Females

JUNE S
Friday Night Fever

JUNE 17

Pistol Packin’ Mommas

JUNE 24

Newsom-Ripley Online Doe Sale

JULY 8

Newsom-Ripley/Flach Live Sale
Hosted in Fredericksburg

JULY 25

Newsom-Ripley Online Semen &
Doe Kid Extravaganza

SERPTEMBER 2
Friday Night Fiesta
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WANT TO BE FEATURED?
SEND PICS TO INFO@PURPLECIRCLE.COM
SUBJECT LINE: GOTCHA!
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banners, booklets, signs,
backdrops, & more.

DON DENNY




INTERVIEW CONDUCTED BY DEVIN SISK
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UNDER THE INFLUENCE ¢« KEVIN & MEGAN WENDT

TELL US % mym;@mw

Kevin and | are about to celebrate 23 years of marriage in May and we've been together since
the summer of 1995. He was raised on a small family farm where his dad grew corn, wheat,
and soybeans and had cattle on feed and pigs, sheep, chickens, all the things you can think
of. Kevin bought his first gilt with his own money as an 8th grader, was a state FFA officer and
loved the farm life and never expected to do anything different. | was the complete opposite.

| did grow up in the country in a small town in rural Ohio, but | did not grow up on a farm.

My competitive drive comes from playing any and all sports, and my small-town upbringing
created in me a desire to travel and see the world. | remember telling my mom that | would
never stay in Ohio, never marry a farmer, and never live on a farm. | planned to go to the
biggest city | could and get away from the small-town lifestyle as quickly as possible. Kevin
and | met right before | headed off to college and he threw a BIG wrench into those plans! So
God (and my mom) laughed and the rest is history! We both graduated from The Ohio State
University. When he graduated with his animal science degree in 1990, he began working for
a local auctioneer as an apprentice and began building his business as a livestock auctioneer
on the side. He also sold Case IH farm equipment for a fraternity brother’s dad and continued
to fuel his passion to raise hogs with a neighbor. Each of these men took him under their
wing and taught him so much about how to run a business and how to treat people the

right way. While he was doing that, | worked my way through college studying history to be

a high school teacher and coach. It didn't take long to figure out that this relationship of ours
might stick, and | quickly decided that being with him was better than being in the city. | just
wanted to go wherever he went and learn everything | could about his world that | fell in love
with as hard as | did for him. The first livestock show that | attended was the Ohio State Fair in
1995, and that is where | was first bit by the stock show bug. | was amazed at the way we could
step into the ring as competitors and out of it as friends. The community and camaraderie
were like nothing I'd ever experienced playing sports, and | knew then that our hopefully
someday kids would be growing up in the barns | thought | had wanted to avoid. That's a
whole different topic | could talk about forever though!

We do have two completely different kids; our
daughter Riley is a freshman at Blackhawk
studying Animal Science and Ag Business,
and she is on the livestock judging team
there. She hopes to follow in our footsteps
and find a path in the livestock industry. Then
we have our son Ethan, who is a junior in
high school and loves baseball. He is hoping
to continue playing baseball at the collegiate
level and study psychology to potentially

be a school psychologist and coach or a
researcher. It will be so fun to see where their
paths lead them in the next few years! They
both have shown since they were 3, Riley
does it because she loves it and Ethan does

it because we do it together as a family and
he can usually find someone in the barn to
throw a ball with. We also have too many dogs and cats to mention, as well as run a 35 sow
operation out of Plain City, Ohio in addition to our businesses - Showpig.com, Cattle Connect,
The Wendt Group Land and Agricultural Assets Auctions, and Kevin's nationwide multi-specie
livestock auctions.




HOW DID YOU

GUYS GO FROM JUST

One of the interesting things about our relationship is that neither
STARTING OUT OF one of us have a tremendous ability to see what could go wrong with
COLLEGE TO OWNING an idea. We are both idea people. | am the ultimate cheerleader,

so when he comes up with an idea, | think it’s great, and we just

A MONUMENTAL go figure it out. We jump in with two feet and figure it out as we
SERIES OF BUSINESSES go. Especially if we feel that it solves a problem or if we believe
in it. We’ve passed on certain opportunities if we feel it isn’t in

THAT IMPACT SO MANY our niche. The more successful we’ve gotten, the more we’ve

DIFFERENT LEVELS OF THE shown a willingness to grow, the more opportunities come
our way. So we’ve had to learn how to say yes, that could be
LlVESTOCK WORLD? really great, but not right now or not for us. One thing that
That is a really interesting question. One of has been very important from the beginning for us is that
the questions Kevin and | struggle with the if we came up with an idea, or we saw an opportunity that
most is “Where do you see yourself in 5 years?” filled a need within our community, we would pursue it
We’ve always hated it because there are so many or we would create it. But if it was just an opportunity
decisions that we’ve made as business owners that to make money, we’ve learned that God rarely blesses
if we would have had a five-year plan at any point those ideas. | can think of four or five times specifically

in time, we would have missed out on some of the when we thought we needed to increase revenue, or we
coolest people and the most amazing opportunities. needed to get some more cash in the door. Let’s create
I will say that he and | both had pretty strong feelings something, or let’s do something different, or Kevin
even before we met about the direction we wanted would add another auction company to work for, etc.
to go, though. He knew he wanted to be a nationally Sometimes we felt we had to make those decisions,
recognized auctioneer and he wanted to sell purebred and everything about it was hard. But, we’ve learned

livestock. He really looked up to and wanted to be the that the business has been blessed when we make

next Merlin Woodruff, who was a hero to many aspiring decisions to look for the needs of the industry and
auctioneers in Ohio. Merlin was one of the first guys to the people we love and care about and seek to
successfully sell multiple species. In the auction world, make their lives easier. For the longest time, we

auctioneers are typically species- or breed-specific. Merlin never set growth goals as a business, we just

was one of the first to break down those walls and prove that responded to what we were hearing and grew
if you’re a good auctioneer, you can sell anything and if you’re a from there. Now, | respect the importance of
great auctioneer, you can make it look effortless. numbers and tracking where we’re at, and

The day that | met Kevin, | noticed that he had a little bronze- seeing where we’re going. But it is never

style wagon sitting on his desk, and | teasingly asked what it was about getting upset about not hitting a
for. “Are you big into pioneering? Going to hitch up your oxen and certain mark. We’re all hyper-competitive.
go West or something?’” He patiently replied, “No, that actually We like to have reasons to push ourselves,

represents the logo of a nationally recognized auction company but whatever we’re pushing ourselves
that I really admire and that | want to be like someday. It keeps me towards, it’s always with the mindset that
motivated to build my business.” | didn’t have a clue what that meant it’s got to help people, and if it doesn’t,

at the time. But after swallowing some embarrassment, | thought, “Ok, then we don’t care about it.

wow. This guy has goals big dreams and those were always the kind of

people | wanted to hang around.” | had a lot of respect for that. But, did

| know that it was gonna look like this? Did he? No, absolutely not. | do

think that he always had the idea that he wanted to carve his path and do
his own thing and be bigger than just a local auctioneer.

When | was growing up, even though | didn’t want to stay in a small town,
| wanted to own my own business. | come from a long line of hard-nosed
entrepreneurs. My grandparents owned a restaurant and a clothing store.
My aunt and uncle owned a clothing store. Back in the twenties and thirties
and forties when things were not easy, they were doing things the hard way

and doing it their own way. | always admired and respected that they were able
to create these little communities with their businesses. I’d always hear these

stories about how much fun they had working together and how they would stick "4

my mom up on the refrigerator at the restaurant to keep her out of the way. Then

when my grandpa passed away, my grandma continued running their catering
company, completely on her own back in 1976. When | came along, she would stick
me up on top of the refrigerator to get me out of the way while my family was in the
process of getting meals ready for weddings and events. As soon as | could tell the
difference between a knife and a spoon and a fork, | was setting tables and serving, and |
| just knew that | wanted to stay forever in that family business atmosphere. That was :
really important to me. So when Kevin came into my life with this ambition to build an
auction business, and | came into his life with this ambition to be an entrepreneur and ride °

the wave with him, | think it was a perfect storm. For us to be able to build the business

together, not necessarily in a way that probably makes a lot of sense to a lot of people,
but in a way that reflects us and who we are and what we’ve always been passionate about,

family businesses, serving people and agriculture.
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YOU RAISED TWO KIDS IN THE MIDDLE OF A
LOT OF BIG THINGS. WHAT WOULD BE YOUR

BEST PARENTING ADVICE TO SHOW PARENTS?

We got into a rut back when the kids were around the age of 10- you know, when you kind of feel like they
should be “getting it” a little bit more and they should be doing a little bit better at the shows. We got
to where if we didn’t win the blue ribbon, we were frustrated. Some of that came from having some early
success, and it became an expectation to win. But showing became about those blue ribbons, which was
not how we wanted to raise our kids. We took a moment and decided that if this is what we were about, if
we didn’t win, then we weren’t happy and we didn’t want to do this anymore. We did sign up for learning
responsibility and respect, how to be highly competitive, but still be super supportive friends and all the
great things that come from showing livestock. But when it becomes only about winning, and that’s our only
measuring stick, we’re going to fail more than we’re going to succeed. That starts to feel yucky and takes out
the entire purpose of what we’re doing. We decided to take a step back and look at things differently, and
focus on the things that we were in control of. | encourage parents today to look at their child as an individual
and discuss what they need to improve on or where they need some more confidence that can be measured
and attained. Make sure that winning is no longer the only measuring stick. Come up with a goal that is in
their control when they are showing. For us with Riley, it became about showmanship. Maybe one show she
didn’t do a very good job keeping a good distance between her and the judge. So for the next show, we’d
challenge her to work on keeping her distance and keeping eye contact. It didn’t matter if she won, but it
grew from there at each show. Another goal she had was to introduce herself to at least one new person at
every show. Riley used to be painfully shy, so we set these goals that would help develop her for the future
outside the ring. Having a different measuring stick for our success took the pressure off of the kids, and it
changed the game for us. It made me fall back in love with showing and having our kids in that environment.
This is transferable for anything- sports, business, marriage. This helps us as parents to be better at building
our kids up. Little wins build confidence and if nothing else, they need confidence to go out and conquer
the world that they are going to live in. They need to be able to look in the mirror and know that they are
great! Giving them goals that they can hit out of the park will do that. So my not-so-short answer would be to
encourage parents to continually evaluate our measuring sticks for our kids, in and out of the show ring.




HOW DID SHOWPIG.COM GET STARTED?

When Showpig came onto the scene, we already had a small business of clerking auctions that | got to be a
part of when | was in college. We had designed a computer clerking system for livestock auctions, and when
Kevin was the auctioneer, | would meet him at the auctions from school and take care of the auction accounting
to make sure everything was balanced at the end. | would collect payments, tell the sellers how much money
they made and all the things that go along with it. | loved it. In fact, if | could have figured out a way to drop
out of school and just do that forever, | would have been perfectly happy with that, but Kevin wouldn’t let me!

At the time, live show pig sales in Ohio were really growing. Kevin had probably right around 60 auctions
between the third week in March to the second week in May. | was at a lot of those with him, not all of them,
but there would be times when he would go to an auction in Richmond, Indiana and | would be hired to go
to the sale in Eaton, Ohio that was the same night because they didn’t have somebody to clerk the sale, but
they already had an auctioneer or vice versa. So, there were times when we weren’t together and whenever
that happened, there was a field man by the name of Ralph Doak who also happened to be the best man at
our wedding. Most people up here in the midwest remember Ralph as a great friend and mentor. Just one of
the best guys there ever was. He took me under his wing like his own daughter and introduced me to so many
people, and always made sure | was taken care of. One of those families that took me under their wing was the
Baker family from Arcanum, Ohio. When | would have sales in their area, Larry and Judy let me stay at their
house so I’d have a warm bed to sleep in. One night after an auction, Larry took me out to dinner. He gave me
a signature Larry stare and laid out an opportunity that would change our lives forever. “Okay,” he said, “Here’s
the deal.” (Larry is very, very much a straight shooter!) He said, ‘you don’t want anything to do with being a
teacher. You’re gonna hate not being able to travel with Kevin. I’'ve watched you two for years now and you’re
happiest when you’re together. Why don’t you buy Showpig.com from us and then that can be equivalent to
what you’d make a teacher?” Between my computer savvy and Kevin’s sales abilities, we would be able to
make it something great, he thought. Larry and Judy were the second owners of Showpig.com. They were
given it as a payment for some gilts from the people who originally built the website.

Larry famously said ‘I hate computers and | hate show pigs and what on earth am | gonna do with this
website?!” He knew that he had something, but didn’t necessarily want to be the guy to make something out of
it. That was in April of 2000. | had just gotten my undergrad, we were getting married in May, and it seemed
like a lot to bite off especially since we didn’t have any money at the time. But, Kevin and | talked about it and
thought it could maybe work. We asked some of our mentors who kindly told us they thought we were crazy.
(Ralph being one of them) We politely listened but decided to follow our instincts anyhow. We went ahead
and bought Showpig.com. It was a big “What did we just get ourselves into” moment but we also believed it
could be great. At the time, it was basically an online breeder directory. There were about 15 or 20 breeders
that had “websites” and the websites were similar to their one-page ad from the Seedstock Edge. There
might have been a little bit of advertising space but not much. We knew pretty quickly that we would be able
to sell websites easily because we had been watching how quickly the idea of web advertising was growing
over the last few years. All businesses in the non-ag sector were building an online presence and few of our
contemporaries were there yet. Once we found a web developer that we meshed with we pretty quickly went
from about 10 or 15 breeders to 150 breeders on the website in less than a year. In Oprah fashion, Kevin was
out telling everyone: ‘You need a website! You need a website! You need a website!” He had already built up a
reputation as an auctioneer that worked with integrity and took your business very seriously. He was someone
that people trusted and knew that he wouldn’t steer them wrong.

It grew very quickly and became a place where people went for information. We added a message board that
we policed very tightly. We wanted to build a community that would be a safe place where people could ask
anything to learn how to be better at raising and showing pigs. Back then, there were other message boards
out there, but they were gossipy, where keyboard warriors could go and bash others and we didn’t want that.
We built up a unique community in that space, and that traction made our website traffic take off. Showpig

became the website where people spent a lot of time learning what was happening in the industry they loved.

Because of that momentum, in 2004, a duroc breeder named Cory Nelson called Kevin one night. | remember
it so vividly. | came downstairs from putting Riley to bed, and Kevin said ‘I’'m not sure what | just got us into,
but we’re going to figure out how to sell show pigs online. There’s a guy in Nebraska who has some really good
pigs, and he wants us to figure out how to auction pigs on Showpig where the people are because he doesn’t
think he can get them all to Nebraska.” | high-fived him and said something to the effect of sweet! Let’s figure
it out! By then we both had our own online buying habits - | was already an avid Amazon shopper, and Kevin
had a tiny eBay addiction to farm memorabilia, so we knew a little bit of what the possibilities were and what
we were up against. Things really started to grow though when some of our longest-standing customers were
willing to give us a shot and help us work out some of the kinks. Without Steve and Aaron Cobb, Jesse Heimer,
Tom, Ben, and Andrew Moyer and the Genetic Edge team, Adam Beck, and so many others’ willingness to
entrust us with their businesses, we would not be where we are today.
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We added the first online auction in the summer of 2004 and our 2nd child in the fall of 2005. We quickly added
our first employee in the fall of 2006 when Kevin traveled about 250 days out of the year, and | was home with
two kids under three. There were two people that joined our team early and we couldn’t have gotten to where we
are today without them. Kim West is our web developer. We hired her on day two of owning showpig.com. We had
tried working with other developers and were told our website ideas wouldn’t work. Kevin was referred to her by
our friend Jim McCoy and he had all of our website ideas drawn up. When we met with her, we quickly realized she
was like-minded and said YES to all of our ideas.

Search The Site

Advertising Index

The Semen Superstore

A few years later, Kevin got to work alongside Katey Brattain at the National Junior Summer Spectacular in the
summer of 2006. He watched her set up on the stage and keep the show running, keep everybody in the ring and
the announcer stand understanding what was supposed to happen next, answer questions as they came up, fix
problems as they arose, and never once did she lose her cool. She handled everything in stride and every person
with respect and kindness. He had found our linchpin who to this day holds us together. Katey brought a great
perspective- she’s a little bit better at seeing where things could go wrong, and Kevin and | sometimes lack that.
She built the beginning stages of the online auctions on her shoulders while Kevin was busy auctioneering and
I was at home raising our two babies and doing behind-the-scenes work. Fast forward six years, Katey came to
me and announced tearfully that she was leaving us to pursue other career options. Over the six years that she
had been with us, we were not good at seeing that she was sheltering us from the reality of her 20-hour days
and shouldering way too much responsibility for one person to handle. She had finally gotten a job offer that she
couldn’t refuse. Although that was the toughest conversation and season we endured, that was the greatest thing
that could’ve ever happened. Kevin and | had to sit down and take a good long look at our business and a good
long look at each other and realize that we weren’t building that community that we wanted to build. We needed
to build the business and make it sustainable and a place where we took care of our people. We couldn’t just be a
place to help others in their businesses when we were Killing people in our own business. It took Katey throwing
up the white flag to recognize that we weren’t doing a good job caring for her. Fortunately, it became an awesome
opportunity for us to step back and take a look at and acknowledge
that, yes, we want to take great care of our customers. But we also
want to be a place that takes excellent care of our team. That’s been
my main focus ever since. That season saw us add Amy Smith, Stacey
Watje, and soon after Tonya Fender, Emily Miller, Taylor Miller, Michelle
Scholl, and Jane Crone. Katey finally had the team that she needed, and
thankfully, she came back to us. There were big learning curves along
the way but eventually, we were able to gain momentum again and
build our business in a way that we were both proud of. Without those
ladies and everyone who has joined us since we could not come close

doing what we do day in and day out.
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TELL US SOME OTHER FACETS
OF Y'ALL'S IUSENESSES

As | mentioned before, Showpig
began to grow exponentially
in the early 2010s. We also
experienced major health issues
with our parents at the same time
that required us to slow down
and reprioritize our time and
where we spent it. We started
consciously making decisions |
to try and keep everyone closer |
to home, which led to the
birth of our farmland and farm |

equipment division, The Wendt
Group Land and Agricultural
Assets Auction Company. In
2015, through one of those God L4 %
moments where all the pieces fellg =
into place, we met with a small
group of agents in Ohio and [ 3®

Indiana that we had worked with =

over the years in various avenues.

The discussion quickly led to them having our same goals - to stay close to home and take good
care of people who needed what we could offer. It was fun to get back into the live auction
atmosphere. For so long, our auctions had all gone online. Being with our sellers in person

again, we felt like we could really love on and serve our customers. When people hire an auction
company for a farm or land sale, it’s oftentimes a tough conversation. There’s usually a big

life transition happening. Much of the time, we’re working with widows, or we’re dealing with
retirements. We’re dealing with tough economic situations and feel that it is so important to
come alongside those families in those situations and take off any burden from their shoulders
that we possibly can. Kevin and | have both lost all four of our parents. So we know what it feels
like to have a big loss. Then amid that loss, to have to deal with everything that needs to be
done afterward, anytime somebody can come alongside someone going through that and take
a burden off their plate, is like a big hug. That’s our attitude in all aspects of our business, and
we want to come alongside our customers and help lighten the load- whether they are growing
their business or experiencing grief. We want to be there for them.

store

We have other strategic partnerships with Jeff Aegerter, Aegerter Marketing Services
specializing in selling elite Shorthorn cattle online. We’ve also partnered with Tim Shaeffer,
Kyle Lemmon, Seth and Emily Miller, and Ashley Wagner to launch a new online cattle auction
service, CattleConnect.com. Travis Platt and The Pig Planet joined us in 2018 to provide a one-
stop shop for the Showpig industry to buy and sell their stock online. And we recently launched
ShowpiglLive, a joint venture with Blake and Todd Kennedy designed to offer exposure and
administrative services to the live and live/online auction sector of the Showpig industry. We
feel like each of these individuals aligns with our values in how they conduct their businesses,
and we work alongside them to bring our expertise to the marketing and administrative side.
Our team loves to step in and check off boxes and make sure every detail is taken care of, and
__ we love to partner with people that care about people and take business seriously the way we

do. | love our team, and they love each other. That makes it easier to get up and grind through
the busy days!



WHAT ARE SOME OF THE HARDEST THINGS
YOU ALL HAVE HAD TO OVERCOME?

Kevin and | answer this question very differently. His answer is simple: people who don't do
what they say they're going to do and people who don't pay their bills. He wants everyone
to be their best self and it is really hard

to manage the trickle-down effect when
people don't take care of business.

My answer looks a little different and goes
back to the situation where we had too
much work and not enough Katey. | think

| the hardest thing for both of us really, but
for me, in particular, was to recognize that
it's okay to not be good at everything and
to not do everything. | really thought that

| should be able to do all of the things and

| would beat myself up when | couldn't.
Recognizing that it is OK to not be good at
everything and then hiring the right person
to fill those gaps feels like it's the most
impossible thing to do until you do it. When
God sends you someone to do the things
that you can't stand to do is a beautiful
thing. What was once the hardest thing,
becomes the easiest because you can
watch other people flourish in those roles.

Some of the other hard parts are managing
growth, customer expectations, and letting
go of some control. It is a really big world
out there and that is something that isn't
always easy to recognize. Knowing when to
make moves and when to back off is always
a challenging puzzle to put together. There
isn't a road map to running a business like
we have so we're figuring a lot out as we go.

WHAT IS ONE PIECE OF ADVICE YOU WOULD GIVE TO A YOUNG PERSON?

Figure out who you are and how God put you together as soon as you possibly can. Follow the threads of your
strengths and recognize your weaknesses because that’s going to help you in your marriage, business, and life. Figure
out who you are, what makes you tick, and what makes you stumble, and recognize that those things can change right

over time. But, some things about our personality just don’t change- you are who you are. The more that you can dig
into figuring that out, | think the easier life becomes quicker. My second piece of advice would be don’t be afraid to
fail- seek failure! You know life is not any different than a basketball game, right? You play two quarters, you’re tired
and then you come in for half time and you talk to your coaches and mentors and say I’m struggling, this has been
working and this hasn’t been working and then you adjust, go out for the second half and give it your all and figure
out what’s next. Don’t spend too much time beating yourself up over what didn’t work.
Find what does and do more of that!

Another thing | learned early from Kevin that I’m so grateful for is to respect our competition in the show ring and
business. After all, our competitors are the ones who push us daily to be the best we can be. They share our passion
and drive and we have more in common than differences. You may find yourself working alongside them someday and
in fact, they may become some of your closest friends (looking at you TP and JL). Resist the urge to follow the crowd
and nitpick at your competition and allow them to frustrate you, or you’ll miss the opportunity to learn and grow and
potentially know some of the coolest people on the planet.




ADVERTISINGRATES

Full Page $550
1/2 Page $375
1/3 Page $300
1/4 Page $275

ADVERTISINGSIZES

8.5"x11" +.25" bleed 8.5"x5.5" 2.83"x11" 4.25"x5.5"
Full page ads require a .25" bleed. Files size with bleed for a full page ad is 9"
x 11.50". Along with this, all content should not extent into the 0.5" margin
surrounding the edges. This area could be trimmed or used during binding,
and the Purple Circle Magazine is not responsible for content in this area.
Please contact us for any questions concerning this.
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SUBSCRIBETODAY

1 Year $35
2 Years $65
3 Years $80

Purple Circle Magazine contracts all design work through
Premier Initiative LLC. We also realize the importance of working with all
trusted graphic design artist and value their submissions and insight.

WANT TO BE IN PC?

Purple Circle always welcomes photos for GOTCHA!, show results, articles
and information regarding upcoming events. Please email us your content
today and you might be featured in an upcoming issue!
info@purplecircle.com « www.PurpleCircle.com

DATESYOUDON'T
WANT TOMISS.

FEBRUARY

Available February 1
Advertising Deadline January 15

SPRING EDITION
Available March 7
Advertising Deadline February 20

MAY/ JUNE
Available May 7
Advertising Deadline April 20

SUMMER EDITION
Available July 7
Advertising Deadline June 20

SEPTEMBER

Available September 1
Advertising Deadline August 15

FALL EDITION
Available October 7
Advertising Deadline September 20

WINTER EDITION

Available December 7
Advertising Deadline November 20
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WANT TO BE FEATURED?
SEND PICS TO INFO@PURPLECIRCLE.COM
SUBJECT LINE: GOTCHA!
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: Honey Garlic Porkchops

Ingredients

* 1/2 Cup ketchup

* 2 2/3 Tablespoons honey

* 2 Tablespoons low-sodium soy sauce

e 2 garlic cloves, crushed
* 6 (40z)(1-inch thick) pork chops

79 ANSSI 1NYdV/HDOIVW

Directions
1. Preheat grill for medium heat and lightly
oil the grate.
2. Whisk ketchup, honey, soy sauce, and garlic
together in a bowl to make a glaze.
3.Sear the pork chops on both sides on the pre-
heated grill. Lightly brush glaze onto each side of
the chops as they cook; grill until no longer
pink in the center, about 7 to 9 minutes
.. per side. An instant-read thermom-
.,‘Hl?‘"“ eter inserted into the center
"t‘;’ _ should read 145
‘ degrees F (63 degrees C).

Cookin’ with




Sugar Snap Salad

* 1 1/2 Pounds sugar snap peas, trimmes, ©1/2 Teaspoon sumac plus

PURPLE CIRCLE 65

stringed, and cut diagonal 1 Bunch radishes, thinly sliced

» Kosher Salt * 40z Ricotta salata or feta

* 3 Tablespoons extra-virgin olive oil e Freshly ground black pepper

*] Tablespoon fresh lemon juice » 2 Tablespoons coarsely chopped mint

¢ Teaspoon white wine vinager

Directions

1. Fill a large bowl with ice water; set aside. Cook peas in a large pot of boiling salted water until crisp-tender, about 2 minutes.
Drain; transfer to bowl with ice water to cool. Drain peas; transfer to a kitchen towel-lined baking sheet to dry.

2. Whisk oil, 1 tablespoon lemon juice, vinegar, and 1/2 teaspoon sumac in a small bowl. Toss peas, radishes, and cheese in a
large bowl. DO AHEAD Can be made 1 day ahead. Cover dressing and salad separately and chill.

3. Add dressing to salad and toss to coat. Season salad with salt, pepper, and more lemon juice, if desired. Garnish with mint and
sprinkle with sumac.

Blueberry and Mint Iced Tea

* 5 Peppermint tea bags

* 140 Grams of blueberries

» 2 Tablespoons of sugar

* Mint leaves

e Lemon Slices

Directions

1. Boil the kettle and put the tea bags in a jug. Pour over 500ml boiling water and leave to
steep for 5 mins. Meanwhile, put 100g blueberries in a jug, add the sugar and lightly crush
with the end of a rolling pin or a potato masher. Remove the tea bags from the water, pour the
tea over the blueberries and top up with another 300ml cold water. Add a large handful of ice
to cool quickly, or chill until cold.

2. When you’re ready to pack your picnic, pour the iced tea into bottles or flasks. Add a few
sprigs of fresh mint, some lemon slices and the remaining blueberries. Seal and store in a
cooler bag.

Lemon Cream Cheese Bars

* Cooking spray *2 (80z) Cream cheese, softened
* 2 (80z) Refrigerated crescent roll dough ¢1/2 Cup white sugar
* 2 Lemons, zested and juiced *2 Tablespoons butter, meletd

*3 Tablespoons white sugar
Directions
1. Preheat the oven to 350 degrees F (175 degrees C). Line the bottom of a 9x13-inch baking
dish with aluminum foil and coat with cooking spray.
2. Unroll 1 crescent roll dough; press into the bottom of the prepared baking dish, stretching
\ to the edges.
3. Mix together lemon juice and 3/4 of the lemon zest in a large bowl. Beat cream cheese
and 1/2 cup sugar into juice-zest mixture with an electric mixer until smooth and

| ing to the edges. Brush melted butter on top. Mix together 3 tablespoons sugar and

~ | remaining lemon zest in a small bowl; sprinkle over melted butter.

A 5. Bake in the preheated oven until top is golden brown, about 30 minutes. Allow to
cool for about 20 minutes.

6. Lift dessert from the baking dish using foil; transfer to a cutting board. Cut into

J squares, leaving on foil. Return dessert to the baking dish and refrigerate until chilled,
at least 1 hour.
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The new and improved W-W Paul Model 585X includes
the new side slide, bi-fold gate designed for faster and
easier operation. Absence of any heavy gates allow
operation by anyone, including children. The Model
585X is easily retrofitted with an electronic load cell,
readout indicator and ticket or tape printer is desired.
The outstanding features combined with heavy
duty steel construction guarantees an accurate and
dependable scale.

LB sc

DUWE N o,
BOO0-657-5062

All hog & sheep components are constructed from A-513 high tensile
steel tubing. All joints are saddle cut for extra strength. Gate frame is
72"tall and panels are available in 41" or 48" height. All units interlock
with self contained drop pins. All components are finished with a long
lasting powder coat finish.

LIVESTOCK SYSTEMS

800-657-6062
- paulcd of Com S
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Black Face
DYLAN SIMPSON STELLA AMTHAUER
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NEEDED TO WIN.:
HELPS SUPPORT
DIGESTION AND PROMOTE APPETITE
/ HELPS ANIMALS REMOVE TOXINS.
HELPS ISOLATE PATHOGENS.

HELP SUPPORT IMMUNE FUNCTIONS.:

B
OXY-GEN*®
~a® VWEBUILD

CHAMPIONS

- BRIAN LOWE
NATIONAL LIVESTOCK MANAGER
214.906.7155

TOLL-FREE: 866.469.9227
WWW.OXYINFO.COM
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| am a senior from Zephyr, Texas. My parents are
Ben and Misty Cozart and | have two sisters,
Katelyn and Kreed. | have been involved in FFA
and 4-H my whole life showing pigs and judging
livestock as well as being a part of my 4-H county
council and an FFA officer, | have also competed
on numerous LDE and CDE teams throughout my
years in High School. Since | was little showing
has been a large part of life. It all started with my
older sister Katelyn who helped me learn how to
show and work hard at a competitive level. From
there the same passion and work ethic was instilled
in me. My mom and dad have also been a huge
driving force in my career. We have always been
a family that does everything together, from raising
pigs to just doing daily barn chores. As a family
. we have shed a lot of blood, sweat, and tears in
o i the barn but that’'s what makes it so special. | am
also very thankful for all the great people | have
met throughout the industry from jackpot shows to
majors, there is always someone you can count on
if you need anything. | will always be grateful to God
that he chose this industry for me and my life. There
are no words to explain how thankful and blessed |
have been to be a part of such a great and growing
industry. | hope that | can pass the same work ethic
and passion to my younger sister Kreed that was
passed down to me from my older sister Katelyn.
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WHAT IS THE MOST REWARDING
THING ABOUT SHOWING LIVESTOCK?

WHAT IS THE MOST
CHALLENGING THING
ABOUT SHOWING LIVESTOCK?

The most challenging thing is just
how competitive the industry is. Most
everyone in the stock show world
works so hard, so when it comes

_ time to go to the ring it just boils down
God, Family, and to luck and trusting that all the hard
Show pigs. work you did at home will pay off.



IFYOU COULD TELL ONE NEW SHOWMAN
SOME WORDS OF ENCOURAGEMENT,
WHAT WOULD YOU SAY?

WHAT IS THE MOST REWARDING
THING ABOUT SHOWING LIVESTOCK?

Just knowing that | get to wake up
and do something everyday that
makes me happy and if you're
lucky enough to win, you get to see
all the time and effort you've put
into your animals pay off.

GIVE US YOUR MOST IMPORTANT
SHOWMANSHIP TIP.

The most important showmanship tip
| can give is to always have your pig
ready coming out of the sift gate
because you only have one

"YRESERE [
| CHAMPION



| want to be remembered for
: : truly caring about the industry,
U Wdllt (U L not just winning the banner but

A Mmemnered 1 more importantly everything

n oty | that leads up to that banner. |

also want to be remembered
I as someone who worked hard

: and was fully dedicated to
o e making and showing livestock
o at a high level.

4
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IF YOUR FRIENDS E&
COULD DESCRIBE W ‘*‘

“TRUST IN THE LORD
WITH ALL YOUR HEART,
AND DO NOT LEAN ON
YOUR UNDERSTANDING.
INALL YOUR WAYS
ACKNOWLEDGE HIM,
AND HE WILL MAKE
STRAIGHT YOUR PATHS"
- PROVERBS 3:5-6

YOU, HOW WOULD
THEY?

My friends would describe me as comedic relief
in a lot of situations, and also someone who
knows way too much about show
pig pedigrees.

WHERE DO YOU SEE YOURSELF IN
THE NEXT 5 YEARS?

Following graduation, | will attend Black
Hawk East College and compete on the
livestock judging team. After my two years
at Black Hawk | will attend a university and

Do you have a favorite quote or Bible verse?

complete my judging career as well as a
degree in ag business. Throughout college
| plan to stay heavily involved in the show
pig industry.....if you need some barrows hit
me up!!!

WHO S YOUR ROLE MODEL?

My role model is my dad. We both
share a strong passion for showing
and raising pigs, and | guess he’s

pretty good with a feed bucket.
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IMAGINE YOURSELF 10
YEARS FROM TODAY. WHAT GOALS
AND AMBITIONS DO YOU HAVE FOR YOURSELF,
PERSONALLY AND PROFESSIONALLY?

WHAT M(lTIVATES YOU TO BEA
GOOD LEADER, AND T0 PUT FORTH
YOUR BEST EFFORT?

What motivates me to be a good leader is
keeping this industry alive so that younger kids
can have the same experiences that |
was blessed to grow up with in the stock
In our house we always have one goal and show world.
that is to win. We do everything we can to try )
and make it happen, but more times than not
that goal is hard to reach. It never bothers me
to get beat by a better one. Despite that, we
continue to work hard as a family and put our
all into making our goal a reallty =4

l!h‘

1w

To me success is a lot deeper than just banners and buckles. Success is
TEI-I- US WH AT knowing that at the end of the day, | did everything | could for my show
project and was able to do something that | love, not just by myself but with
my family and friends.

MEANS T0 YOU
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Across Down 14. female goat
3. goats are what color? 1. sheep giving birth

6. baby sheep 2. sheep are what color?

8. group of goats 4. sheep & goats eat

11. baby goat what?

12. sheep and goats love S. male sheep

to be where? 7. male goat

13. goats giving birth 9. female sheep

10. group of sheep
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One of my favorite hooks in the Bible is John. It's an incredible hook of how to stay in tune with our Creator.
It not only shows us how much God loves us by sending His only Son to die on the cross to forgive us of our
sins (3:16), but it also shows us how to live each day for Him. In John chapter 15 It talks about how God is
the vine and we are the branches (15:1-8). It explains to us how we are to remain in Him to bear much fruit.

God calls us to abide in Him that we may go and be fruit bearers through our daily walk with Him. In Matthew
12:33 it says a tree will be recognized by its fruit. Good or bad we will be known by the fruit we bear. At the
end of my life | don't want to be known by the awards | win, the money | have or the amount of friends I've

accumulated. | want to be known by the fruit | bear. | want to hear the words, Well done my good and faithful

servant (Matthew 25:23) from my Creator. My Lord and Savior, Jesus Christ.

All of this sounds great until it's time to put it into practice and obstacles start showing up. Not only are our
self-inflicted obstacles hindering, but the opposition, the evil one, is always there to offer us a different direction.
Satan and his power are real but we serve a God that has overcome the world and tells us with Him all things are
possible (Matthew 19:26) With God we can do anything, but we have to keep Him in the forefront of everything we
have. A daily surrender to His will not mine. God, your plan is not my plan. A daily affirmation of saying "here | am
Lord, send me.” Its impassible on aur own to abide in Christ 100% of the time. In my daily walk | try to remember
to do 5 things that keep me connected to Jesus. When | do these 5 daily actions my walk becomes better and my

burden becomes lighter. When | fail to accomplish Tor mare of these | see temptations more often and the urge to
fall into temptation more dominate. Lets go through this 5 item checklist so we can make sure we are equipping
ourselves to bear goad fruit.



1. Pray - Daily communication with our Lord and Savior. The single most impartant prayer is the prayer admitting
we are a sinner and need a Saviar. The one Savior sent to forgive us of our sins. That's the beginning of a personal
relationship with Jesus. After that it's just a continual conversation with Him. There's not a single part of our lives
that God doesn't want to be involved with. In Romans 10:10 it tells us to pray without ceasing. Prayer is not always
on our knees with our eyes closed (although we should be hitting our knees often), but it's just a simple
conversation with God. Tell Him your wants and needs. Seek His will in your life. Ask Him for guidance and
direction. When He does guide and direct, be ready to GO!
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2. Read Your Bible — The Bible is God's playbook or instruction manual. He expects us to read it, study it, know it
and store it. Tuck that Bible verse in your back pocket for when trials or temptation come you will have the Word of
God to stand on. You will have the knowledge and direction on how to live your life and what to do in all situations.

Psalm 119:11 says “I've hidden your word in my heart that | might not sin against God". Matthew 4:4 tells us that
‘man cannot live on bread alone but by every word that comes fram the mouth of God". Know God's ward and apply

it to your daily life.

3. Worship — | love Sunday moarning worship at our church. | even love singing praise and worship while driving
down the road but thats not the worship I'm talking about. I'm talking about a lifestyle that reflects our daily walk
with Christ. Is our daily life a continual act of worship? Are we bringing people to the thrane of God through the way
we live our lives? Do people know we are a Christ follower by the way we live? | believe at all times we should be
prepared to share the Gospel and when needed use words. How does our worship reflect Christ in us?

4. Reflect and Commit — Where did you see God today? What did you do to strengthen that relationship? Did you
pray, read your Bible, or worship? How about this question: where was God missing? Better yet, where did you leave
Him out of your day? It's time for us to stop putting Jesus in a box on a shelf to only take down when it's convenient

for us! Get Him involved in everything and soon that will be the convenient life. Get uncomfortable for Christ and

he will make you comfortable in His way. What is hindering our relationship with Christ? In Hebrews 12:1 it says
rid yourself of all ungodliness. Thats anything that does not please our heavenly Father. Our friends? How we talk?

Where we hang out? What we loak at? Sounds simple, right? It can be very difficult but remember, with God, all
things are possible. Submit your life to Him. Then submit your marriage, family, job, hobby, friends. Put all of that

under His Lordship and watch your life bloom and grow.

5. Remember your influence — God has you right where He wants you. He has given all of us a platform to proclaim
His honor and glory. Some are big and others seem small but we are all given the opportunity to be Kingdom
builders. Some of us may be sent ta Africa to share Jesus while some of us have our “Africa” right in the 4 walls of
our house. We may have a Godly influence aver 5 peaple or 50 people. The number is not what matters but what
we do with our God given talents and abilities is. Remember that God does not call the equipped, He equips
the called.

Someone, somewhere is looking to you for an example. Are we being a good or bad example? What kind
of fruit are we bearing? Following these 5 points wan't make every day easy and perfect but they will allow you to
abide in God's abundant Mercy and Grace. The Creator of this universe has a good and perfect plan for each of us.
All we have to do is submit to Him and follow His will for our lives. We love each and every one of you. We would
love to visit with you if you have any questions about this article or about how to become a child of God. If you are

reading this I'm sure there is one of us close to where you are. God bless each of you.

THE DNEI
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AMERICA'S YOUTH LIVESTOCK MAGAZINE

P.O. BOX 19357
AMARILLO, TEXAS 79114

LOOK FOR OUR ONLINE SUBSCRIPTION FORM!

NEW RENEWAL
___ One Year Subscription (10 Issues) for $35 MAILING FEE
____ Two Years for $65 MAILING FEE
____ Three Years for $80 MAILING FEE *COUNTY AGENTS AND AG TEACHERS ONLY*

PAYMENT MUST ACCOMPANY ALL ORDERS

MAIL IN SUBSCRIPTIONS:

NAME

Address

City State Zip

Phone Email

Credit Card # - - -

Expiration Date 3 Digit Security #

Order must be received by the 15th of the month to receive next issue mailed.
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FITTER'SEDGE
RLADE SHARPENING
DUSTY HICKS

Working hard to get your blades cleaned, de rusted 806.664. 1733
sharp, demagnetized and oiled all for $10 any blade set FECS365@GMAIL.COM
MAIL IN OR DROP OFF - 2012 SOUTH CR 1068

MIDLAND, TX 79706
LIKE US ON FACEBOOK! FACEBOOK. COM/FITTERSEDGE
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UPCOMING SHOWS:

OHIO STRTE FAIR + [OWR STATE FRIR
RKSARBEN - KEYSTONE INT. LIVESTOCK EXPOD
MINNESOTR BEEF EXPD + NORTH AMERICAN
OHID BEST SHOWS + HOOSIER BEEF CONGRESS
PENNSYLVANIA FARM SHOW

meESHTWITITTES.

THESHOWTIMESMAGAZINE.COM

00o000

livestock photos




STIMULATE HAIR GRIJWTH

» With natural antimicrobial properties, our Copper Roto Brush offers superior
exfoliation to the hide to efficiently remove dead hair, dandruff and dirt.

 Designed for use with a drill for rotation, training and stimulating hair growth
when used as part of a daily care routine.

* Pulls up, separates and defines leg hair as the first step in the fitting process.

WEAVERLIVESTOCK.COM

QUALITY. HERITAGE. INNOVATION. COMMITMENT.

23-5646-LV-DAD
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AKSARBEN STOCK SHOW
308-382-1620

WWW.AKSARBENSTOCKSHOW.COM

SEPTEMBER 22-25, 2022

ALABAMA NATIONAL FAIR
334-272-683l
WWW.ALNATIONALFAIR.ORG

OCTOBER 7-16, 2022

AMERICAN ROYAL
816-221-3880
WWW.AMERICANROYAL.COM

OCTOBER 5-23, 2022

ARIZONA NATIONAL
B02-258-a663
WWW.ANLS.COM

DECEMBER 27-31, 2022

ARIZONA STATE FAIR
602-252-6771
WWW.AZSTATEFAIR.COMM

SEPT 23 - OCT 30,2022

ARKANSAS STATE FAIR
all-372-8341

WWW.ARKANSASSTATEEFAIR.COM

OCTOBER 14-23, 2022

CALIFORNIA STATE FAIR

316-263-3143
WWW.CASTATEFAIR.ORG

JULY 13-31, 2022

CANADIAN WESTERN AGRIBITION
306-a65-0a65
WWW.AGRIBITITION.COM

NOV 28 - DEC 3, 2022

CENTRAL FLORIDA FAIR
407-295-3247
WWW.CENTRALFLORIDAFAIR.COM

MARCH 2-13, 2023

CENTRAL STATES FAIR
B03-355-386!
WWW.CENTRALSTATEFAIR.COM

AUGUST 19-21, 2022

CENTRAL TEXAS STATE FAIR
204-333-33a3
WWW.CENTRALTEXASSTATEFAIR.COM

SEPTEMBER 1-4, 2022

CENTRAL WASHINGTON STATE FAIR
a03-248-T1&0
WWW_.STATEFAIRPARK.ORG

SEPT 23 - OCT 2, 2022

COLORADO STATE FAIR
713-abl-8484
WWW.COLORADDOSTATEFAIR.COM

AUG 26 - SEPT 3, 2022

COW PALACE GRAND NATIONAL
413-404-4100
WWW.GRANDNATIONALRODED.COM

OCTOBER 7-10, 2022

DIXIE NATIONAL

G0I1-361-4000
WWW.MDAC.MS.GOV

FEBRUARY 10-18, 2023

EAST TEXAS STATE FAIR
303-a37-2a01
WWW.ETSTATEFAIR.COM

SEPT 23 - OCT 2, 2022

EASTERN IDAHO STATE FAIR

208-783-2480
WWW.FUNATTHEFAIR.COM

SEPTEMBER 2-10, 2022

FLORIDA STATE FAIR
813-612-7821
WWW.FLORIDASTATEFAIR.COM

FEBRUARY 9-20, 2023

FORT WORTH STOCK SHOW
8I7-877-2400
WWW.FWSSR.COM

JAN 13 - FEB 4, 2023

GEORGIA NATIONAL FAIR

478-887-3241
WWW.GEDRGIANATIONALFAIR.COM

OCTOBER 6-16, 2022

HEART 0’ TEXAS FAIR

204-T76-1660
WWW.HOTFAIR.COM

OCTOBER 6-16, 2022

ADVERTISERS, SUBSCRIBERS, LIVESTOCK SHOWS, ETC.

IF YOU HAVE MOVED, HAVE A ADDRESS CHANGE EOR YOUR ADDRESS IS INCORRECT ON YOUR MAILING LABELS PLEASE SEND
S BOTH THE OLD AND THE NEW OR CORRECTED ADDRESSES DIRECT TO PURPLE CIRCLE. THE POSTAL SERVICE IS THROWING

AWAY HUNDREDS OF DOLLARS WORTH OF MMAGAZINES THAT ARE NOT GETTING DELIVERED. THEY ONLY RETURN THE COVER

PURPLE CIRCLE 97

T0 US - SOME WITH AN ADDRESS CORRECTION, BUT MORE DFTEN WITH NOTHING THAT IS WHY THERE'S A CHARGE TO RESEND
THEM TO YOU. PLEASE HELP US GEET THE MAGAZINES DELIVERED!



HOUSTON LIVESTOCK SHOW
478-387-3247
WWW.RODEOHOUSTON.COM

FEB 23 - MARCH 19, 2022

ILLINOIS STATE FAIR
217-T82-0770
WWW.ILLINDIS.GOV/ STATEFAIR

AUGUST 12-22, 2022

INDIANA STATE FAIR
al7-327-7a77
WWW.INDIANASTATEFAIR.COM

JULY 29 - AUG 21, 2022

|OWA BEEF EXPO

b02-208-a668
WWW.ANLS.COM

FEBRUARY 12-20, 2022

[OWA STATE FAIR

ala-262-3Ml
WWW.IOWASTATEFAIR.ORG

AUGUST 11 - 21, 2022

KANSAS JR LIVESTOCK SHOW

316-706-37a0
WWW.KJLS.ORG

SEPT 30 - OCT 2, 2022

KANSAS STATE FAIR

620-663-3600
WWW.KANSASSTATEFAIR.COM

SEPTEMBER 9-18, 2022

KENTUCKY STATE FAIR
a02-367-a130
WWW.KYSTATEFAIR.COM

AUGUST 18-28, 2022

86 ANSSI 1MAdV/HDIVW

KEYSTONE INT'L LIVESTOCK EXPO

T17-787-2303

WWW.KEYSTONEINTERNATIIONAL.STATE.PA.US

AUG 30 - SEPT 9, 2022

LOUISIANA STATE FAIR
318-636-0643
WWW.STATEFAIROFLOUISIANA.COM

SEPT 27 - OCT 13, 2022

MARYLAND STATE FAIR

410-252-0200
WWW.MARYLANDSTATEFAIR.COM

AUG 25 - SEPT 11, 2022

MICHIGAN LIVESTOCK EXPO
WWW.MILIVESTOCK.COM

JULY 14-17, 2022

MICHIGAN STATE FAIR
WWW.MICHIGANSTATEFAIRLLE.COM

SEPTEMBER 1-3, 2022

MID-SOUTH FAIR

301-274-8800
WWW.MIDSOUTHFAIR.COM

SEPT22 - 0CT 2, 2022

MINNESOTA STATE FAIR
4H B12-624-8197 / FFA Bal-288-4400
WWW.MNSTATEFAIR.ORG

AUG 25 - SEPT 3, 2022

MISSISSIPPI STATE FAIR

B62-325-3al5
WWW.MSFAIR.COM

OCTOBER 6-16, 2022

MISSOURI STATE FAIR
660-330-a600
WWW.MOSTATEFAIR.COM

AUGUST 11-21, 2022

MONTANA FAIR

406-236-2400
WWW.MONTANAFAIR.COM

AUGUST 11-20, 2022

MONTANA STATE FAIR

40B-727-8300
WWW.GOEXPOPARK.COM

JULY 28 - AUG 6, 2022

Sty o U Juir

NATIONAL BARROW SHOW
T65-427-2692
WWW.NATIONALSWINE.COM

SEPTEMBER 12-14, 2022

NATIONAL WESTERN
303-297-1166
WWW.NATIONALWESTERN.COM

JANUARY 8-23, 2022

NEBRASKA STATE FAIR
4H 402-472-2805 / FFA 308-452-3828
WWW.STATEFAIR.ORG

AUG 26 - SEPT 3, 2022

NEW MEXICO STATE FAIR

a0a-26a-1741
WWW.EXPONM.COM

SEPTEMBER 8-18, 2022

NAILE
a02-083-2166
WWW.LIVESTOCKEXPD.ORG

NOVEMBER 2-18, 2022

NORTH CAROLINA STATE FAIR
319-851-9101
WWW.NCSTATEFAIR.ORG

OCTOBER 13-23, 2022

NORTH DAKOTA STATE FAIR
701-837-7620
WWW.NDSTATEFAIR.COM

JULY 22-30, 2022

NORTH TEXAS FAIR AND RODEO

340-341-3452
WWW.NTFAIR.COM

AUGUST 19-27, 2022

NORTHEAST LIVESTOCK EXPO
WWW.NORTHEASTLIVESTOCKEXPO.COM

MAY 20-22, 2022
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NORTHERN INT'N LIVESTOCK EXPO
40B-206-2435
WWW.THENILE.ORG

OCTOBER 14-22, 2022

0HIO STATE FAIR
B14-644-4000

WWW.OHIOSTATEFAIR.COM
JULY 27 - AUG 7, 2022

OKLAHOMA STATE FAIR
403-343-6700
WWW.OKSTATEFAIR.COM

SEPTEMBER 15-23, 2022

OKLAHOMA YOUTH EXP0
403-233-0404
WWW.OKYOUTHEXPO.COM

MARCH 7-18, 2023

OREGON STATE FAIR
a03-047-3247
WWW.OREGONSTATEFAIR.ORG

AUG 26 - SEPT 5, 2022

PENNSYLVANIA FARM SHOW
7-T87-2304
WWW.FARMSHOWRSTATE.PA.US

JANUARY 6-14, 2023

PERMIAN BASIN FAIR AND RODEO
877-3a0-3232
WWW.PERMIMANBASINFAIR.COM

SEPTEMBER 2-11, 2022

RODEQ AUSTIN
212-313-3000
WWW.RODEDAUSTIN.COM

MARCH 10-25, 2023

SAN ANGELO STOCK SHOW
320-633-7785
WWW.SANANGELORDDED.COM

FEBRUARY 3-20, 2022

SAN ANTONIO STOCK SHOW
210-225-0a75
WWW.SARODED.COM

FEBRUARY 9-26, 2022

SANDHILLS STOCK SHOW
432-366-33al
WWW_.SANDHILLSSTOCKSHOW.COM

JANUARY 5-8, 2022

SIOUX EMPIRE FAIR
WWW.SIOUXEMPIREFAIR.COM

AUGUST 3-13, 2022

SOUTH CAROLINA STATE FAIR
803-799-3387
WWW.SCSTATEFAIR.COM

OCTOBER 12-23, 2022

SOUTH DAKOTA STATE FAIR
B05-3a3-7340
WWW.SDSTATEFAIR.COM

SEPTEMBER 1-5, 2022

SOUTH PLAINS FAIR
806-763-2833
WWW.SOUTHPLAINSFAIR.COM

SEPT23 - 0CT1, 2022

STATE FAIR OF TEXAS
214-421-8723
WWW.BIGTEX.COM

SEPT 30 - OCT 23, 2022

STATE FAIR OF VIRGINIA
804-334-2838
WWW.STATEFAIROFVA.ORG

SEPT 23 - 0CT 2,2022

TENNESSEE STATE FAIR
bla-8a2-3887
WWW.TNSTATEFAIR.ORG
AUGUST 18-21, 2022

THE BIG E
413-203-a047

SEPT 16 - OCT 2, 2022

TRI STATE FAIR
WWW.TRISTATEFAIR.COM

SEPTEMBER 16-24, 2022

TULSA STATE FAIR
318-744-1113

WWW.TULSASTATEFAIR.COM
SEPT 30 - 0CT 10, 2022

UTAH STATE FAIR
801-038-8400
WWW.UTAHSTATEFAIR.COM

SEPTEMBER 8-18, 2022

WASHINGTON STATE FAIR
203-T70-a410
WWW.THEFAIR.ORG

SEPTEMBER 2-25, 2022

WEST TEXAS FAIR AND RODEO
32a-677-437k
SEPTEMBER 8-17, 2022

WEST VIRGINIA STATE FAIR
304-64a-1030

AUGUST 11-20, 2022

WESTERN IDAHO FAIR
WWW.IDAHOFAIR.COM

AUGUST 19-28, 2022
WESTERN JR LIVESTOCK SHOW
B05-048-6221
OCTOBER 5-9, 2022

WISCONSIN STATE FAIR
WWW.WISTATEFAIR.COM

AUGUST 4-14, 2022
WORLD BEEF EXPO
WWW.WORLDBEEFEXPO.COM
SEPTEMBER 22-25, 2022

WORLD PORK EXPO
WWW.WORLDPORK.ORG

JUNE 8-10, 2022
WYOMING STATE FAIR
307-358-2398

AUGUST 16-20, 2022
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TRADER'S BILLBOARD

Trader’s Billboard can effectively promote your name and product to potential buyers.
We reach thousands of households nationwide by mail and are seen by countless people on the Internet searching
for quality livestock, products and services. DON'T MISSYOUR CHANCE TO BE SEEN!
For only $50 a year, you can have a four line listing in 7 issues. Pay $100 for 7 issues plus have a spot on our popular
web page. Mail, fax or e-mail your listing today!

ZOL ANSSI 1I¥dV/HOIVW

FEED & OTHER SHOW SUPPLIES LIVESTOCK SHOWS

LUBRISYN AMERICAN ROYAL LIVESTOCK SHOW
LubriSynLivestock.com 1701 American Royal Ct,
(855) 299-7223 Kansas City, MO 64102
www.americanroyal.com (816) 569-4054
SULLIVAN SUPPLY
Hillsboro, TX 1(800) 588-7096 ASKARBEN LIVESTOCK EXPO
Dunlap, IA 1(800) 475-5902 8707 W Center Rd, Omaha, NE 6813
www.sullivansupply.com www.aksarben.org (402) 554-9600

WEAVER LEATHER LIVESTOCK FORT WORTH STOCK SHOW
1(800) 932-8371 PO Box 150, Fort Worth,TX 76101
www.ridethebrand.com www.fwssr.com (817) 877-2400

HOUSTON LIVESTOCK SHOW
STOCK & HORSE TRAILERS PO Box 20070, Houston, TX 77225
www.rodeohouston.com (832) 667-1000

BRUTON “EASY PULL’ TRAILERS
1801 N. Main, San Angelo, TX 76903 NATIONAL WESTERN STOCK SHOW

Email: brutontrailers@aol.com 4655 Humbolt St, Denver, CO 80216
(325) 655-5733 fax (325) 658-6695 www.nationalwestern.com (303) 297-1166

H & H TRAILER SALES OKLAHOMAYOUTH EXPO
4806 Idalou Rd., Lubbock, TX 79408 500 NWV 30th, Oklahoma City, OK 73118
(800) 223-9384 www.okyouthexpo.com (405) 235-0404

RODEO AUSTIN
9100 Decker Lake Rd.,Austin, TX 78724

BUCKLES, TROPHIES, ETC. www.rodeoaustin.com (512) 919-3000

TRES RIOS SILVER SAN ANGELO STOCK SHOW
PO Box 820 Llano, TX 78643 200 W 43rd St., San Angelo, TX 76903
(800) 550-7535 www.tresriossilver.com www.sanangelorodeo.com (325) 653-7785

PREMIER INITIATIVE SAN ANTONIO STOCK SHOW
Dylan@premierinitiative.com PO Box 200230 San Antonio, TX 78220
Austin@premierinitiative.com www.sarodeo.com (210) 225-0575

Molly@premierinitiative.com
(806) 708-6419 or (806) 632-6419

FOR $50 GET A
__VESTOCK PROTOCRARRY FOUR LINE LISTING
B IN SEVEN ISSUES

(830) 660-2109




MINISTRIES

SHORT ROUND MINISTRIES
Ray Perryman, (806) 790-9298 cell
Springtown, TX

Do you have a sale, show or other event that needs an

Uplifting Word of God Service??

If so, call Ray and book him now. He travels from coast to

coast spreading God’s Word!

GOATS

CRAMBLET SHOW GOATS / LAMBS
14200 FM 1062 Canyon,TX 79015
Dale (303) 594-1671

JUNIOR MEAT GOAT CIRCUIT
7 N River Bend Road Comfort, TX 79013
www.jmgsc.com

RAFTER KL BOER GOATS
6830 Eagle Rd Las Cruses, NM 88012
trkcruces@aol.com (575) 649-6979

ROCKET SHOW GOATS
Wellington, TX
Cody Phillips (806) 205-0016
Drew Taylor (806) 781-9661

S & K LIVESTOCK
12180 McFall Road lowa Park, TX 76367

Alex Staley (951) 852-5739

AUCTIONEERS/SALE SERVICES

Full time Auctioneer & Marketing Specialist
Donda Cordova @ DOUBLE S AUCTIONS
We can sell your auction, animals and help
promote your event. (806) 452-9100
www.doublesauctions.com Amarillo, TX

BRENT TITUS - AUCTIONEER
(217) 202-3550
ALEXIS, IL

SHEEP

SMITH, DONALD CLUB LAMBS
5070 CR 139 Colorado City, TX 79512
(325) 728-2379 home, (325) 725-3641 cell

SWINE

C - 4 SHOW PIGS
1230 S Hwy. 208 Colorado City, TX 79512
(325) 242-5503 hscog@wtxs.net

CHESTER WHITE ASSOCIATION
PO Box 9758 Peoria, IL 61612
www.cpsswine.com (309) 691-0151

COBB, STEVE & FAMILY
3521 County Rd.505 Lake City, AR 72437
(870) 486-5894 Office, (870) 219-728] Steve
www.stevecobbfamily.com

COUTS, JOE FARMS
HAMPS - CROSSES - SPOTS
jemmg@nts-online.net
(806) 663-1630 or (806) 669-6278

DUELM’S PREVAILING GENETICS
192 Altwein New Braunfels, TX 78130
Rory (830) 608-5058, (830) 606-7547

HOWELL, KEVIN HOG FARM
1967 FM 2386, White Deer, TX 79097
kevinhowellhogs@gmail.com (806) 570-2046

NATIONAL SWINE REGISTRY / NJSA
PO Box 2417 West Lafayette, IN 47996
www.nationalswine.com (765) 463-3594

REAL HOG FARMS
15492 Real Rock Rd Marion, TX 78124
realhogfarms@realhogfarms.com
(210) 827-7351 Chuck, (210) 216-2688 Russell

SHIPLEY SWINE GENETICS
8086 Marion Rd., Newark OH 43055

www.shipleyswine.com
| (866) 376-8986, Randy (740) 745-291 |

TEAM PUREBRED
521 Clover Ct, Gibson City, IL 60936
www.teampurebred.com (402) 672-5964

TEXAS PORK PRODUCERS
(512) 262-0595, tppa@texaspork.org
www.texaspork.org

THERIOT SHOW PIGS
209 Hwy 3256, Lake Charles, LA 70615
Darren (337) 309-7222
Austin, Blaise & Ayce Theriot

PURPLE CIRCLE 103
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winning is a'ShowTec® Family Affair!
Congrats o Hmien Schroeder and our
MoorMan’s ShowTec Ambassador Blue Team Wethers
for all Their SUCCESS over the years.

b

2023 NATIONAL WESTERN .STOCK SHOW - 2022 HOUSTON LIVESTOCK SHOW . - 2022 NAILE dh YN |
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2021 AMERICAN ROYAL 2020 AMERICAN ROYAL 2019 NATIONAL WESTERN STOCK SHOW
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MARKET GOAT MARKET GOAT MARKET GOAT



2019 SAN ANTONIO LIVESTOCK SHOW
GRAND CHAMPION
WETHER DOE
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L 2017 STAR OF TX FAIR & RODEO
~ GRAND CHAMPION
" . MARKET GOAT
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www.MoorMansShowTec.com

800-217-2007
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2019 AMERICAN ROYAL
GRAND CHAMPION
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2018 FORT WORTH LIVESTOCK SHOW
GRAND CHAMPION
MARKET GOAT

2018 NAILE
RESERVE DIV 2
' CHAMPION GOAT

2017 HOUSTON LIVESTOCK SHOW

, 'y CHAMPION LW DIV
* %, " MARKET GOAT ¢

2017 STATE FAIR OF TX
RESERVE
GRAND'CHAMPION
MARKET GOAT

SHOW FEED SPECIALISTS

Tadd Knight — 217-653-0528
Josh Elkins — 979-255-8309
Mark McMillan — 325-668-8755
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AMERICA'S YOUTH LIVESTOCK MAGAZINE

. P.O.BOX 19357
MAIL IN SUBSCRIPTIONS: | \\ (00" O YAS 79114

LOOK FOR OUR ONLINE SUBSCRIPTION FORM!

NEW RENEWAL
___ One Year Subscription (10 Issues) for $35 MAILING FEE
____ Two Years for $65 MAILING FEE
____ Three Years for $80 MAILING FEE *COUNTY AGENTS AND AG TEACHERS ONLY*

PAYMENT MUST ACCOMPANY ALL ORDERS

NAME

Address
City State Zip

Phone Email
Credit Card # - -
Expiration Date 3 Digit Security #

Order must be received by the 15th of the month to receive next issue mailed.
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CHAMPION OVERALL CR
TEXAS ELITE

WWW.DLSHOWPIGS.COM

JOSH & BRIDGETTE KROHN
806.438.2916 - 806.759.7735
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TRICKED OUT X NEXT INTENTIONS

X BUILDING SPEED
: Bred by: Decker

CALL TO ORDER
812-755-4306

WWW.SOUTHERNGOLDSIRES.COM

5

NEXT INTENTIONS X

UNLOCKED X BEAR 42 =
Bred by: Steve Cobb & FamiL
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RESERVE POLANL
2023 SAN ANTONIO STOCK SHOW & RODEO
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40 LITTERS OF FEB/MARCH BORNS
CROSSES ° BERKSHIRES e SPOTS o DUROCS

SPRING SALE SCHEDULE

APRIL 13
ONLINE AUCTION * WWW.SHOWPIG.COM

APRIL 26
TOP SHELF » CAMERON, MO

APRIL 29 e EN
BROCKMAN FARM SALE = MONTGOMERY, TX  &&™% =y p—

EA - .
MAY 6 T T e e tier .
=1 GENETICS FARM SALE ¢ PORT LAVACA, TX CHAMPION YORKSHIRE

S
2023 SAN ANTONIO STOCK SHOW & RODEO

SIRED BY POKE THE BEAR

WWW.HFGENETICS.COM

652 KEMPER ROAD e« PORT LAVACA, TX
CASSIDY HAYES 361.920.1015 ¢ JIMMY HAYES 361.920.0964

genech
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2023 SPRING ONLINE SALES

FEBRUARY 1
FEBRUARY 15
MARCH1 _as
MARCH 15
MARCH 28




